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SOMEONE FORGOT TO TREAT YOU TO A MASSAGE 
CUT THIS OUT AND REMIND THEM

Historic Rangeley announces 
leadership transition 

RANGELEY - James Brown of Rangeley 
has been named the next Executive Director 
of the Rangeley Lakes Region Historical 
Society (also known as Historic Rangeley) 
which operates the Outdoor Heritage Muse-
um in Oquossoc and the Rangeley History 
Museum in downtown Rangeley. 

Brown had previously worked at Saddle-
back Maine as Development Finance Man-
ager and M&H Logging as CFO. Brown 
succeeds Michelle Landry, who is stepping 
down in October after having led the orga-
nization since 2022. 

Said Brown upon accepting the position. 
“I am honored to represent Historic Range-
ley and am looking forward to expanding 
our exhibits and encouraging more people 
to come see our amazing artifacts and dis-
plays”. 

Landry plans to continue serving non-
profits through her freelance and consult-
ing work. Of her departure, she stated: “I 
am forever grateful to have been Historic 

Rangeley’s Executive Director for the last 
five seasons, and I’m so proud of how much 
the organization has advanced and evolved. 

I am thankful to the Board, the staff, and 
the entire Historic Rangeley community 
for the wonderful support and delightful 
camaraderie while we worked to build 
something truly special together. I leave 
Historic Rangeley knowing that it is in 
a strong position to welcome Jim Brown 
as its next leader. Jim not only brings his 
business and fundraising experience to His-
toric Rangeley, but also an unparalleled 
enthusiasm and dedication. I look forward 
to watching this organization continue to 
shine and flourish.” 

 wHistoric Rangeley’s mission is to pre-
serve the region’s history and engage the 
public through its museums, collections, 
programs, exhibits, and events. The Out-
door Heritage Museum is located at 8 Rum-
ford Road in Oquossoc and the Rangeley 
History Museum is located at 2472 Main 
Street in Rangeley. 

Museum hours vary seasonally. More infor-
mation can be found at historicrangeley.org. 

James Brown

NEED A JOB?
NEED TO HIRE HELP?

Check out the Turner Publishing, Inc. Jobs Board at
www.mainejobstoday.com
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MAINE CALENDAR OF EVENTS
If you are hosting a free community event and would 

like it added to our calendar, please email your details to:  
advertising@turnerpublishing.net and include: Date of 
event; name of event; time of event; venue location; town; 
contact phone number. Late submissions may not be pub-
lished. Emailed events are processed faster. Our Maine 
Events calendar page is FREE for free community events. 
Church, library and school event news is free on this page. 
If you are a business and/or charging admission/fee, there 
is a charge for a display ad on these pages. Email: adver-
tising@turnerpublishing.net. Call 207-225-2076 for pre-
payment options. Events for the Maine Events Calendar 
should be received two weeks before the event in order to 
be considered for publication. Please refer to our deadline 
chart at this link for specifi c publication deadlines: www.
turnerpublishing.net/pdf/Deadlines.pdf

1X2 AD 
THIS SIZE

2X2 AD 
THIS SIZE

MAINE CALENDAR PAGE

Call 225-2076 or 
email advertising@
turnerpublishing.net 

for pricing on our 
calendar page.

MONTHLY 
MEETINGS

TURNER: At Turner 
Public Library Stay & Play 
is on Wednesdays from 
9:30-10:30 a.m., Story 
Hour is at 10:30 a.m., and 
Silent Book Club is from 
4-6 p.m. on Thursdays. 

GRAY/ NEW 
GLOUCESTER: Meet 
friends and neighbors, chat 
one-on-one with the GNG 
Community Connectors, 
every Thursday, 9:00 a.m. 
to 11 a.m., New Glouces-
ter Community Building 
(behind town hall) or 1:00 
p.m. to 3:00 p.m., Gray Li-
brary, large meeting room 
in the basement.

LOCKE MILLS: 
Greenwood Farmer’s 
Market every other Friday 
during the winter, start-
ing on October 3rd, 270 
Main St., Rt. 26, Locke 
Mills, next door to the 
Greenwood Post Office, 
FMI Brian and Suzanne 
Dunham 207-665-2967. 

BETHEL: Storytime 
at Bethel Library, every 
Wednesday at 10 a.m., 6 
Broad Street, Bethel, FMI 
(207) 824-2520.

SOUTH PARIS: South 
Paris Farmers’ Market, 
Thursdays 2-6. p.m., 9 
Market Square in the park-
ing lot right next door to 
Oxford Hills Mercantile/
Ollie & David’s.

TURNER:  Silent Book 

Auction, every Thursday 
from 4-6 p.m., Turner 
Public Library, 98 Mat-
thews Way, Turner, (207) 
225-2030. 

TURNER:  Story Hour, 
every Wednesday at 10 
a.m., Turner Public Li-
brary, 98 Matthews Way, 
Turner, (207) 225-2030.

OQUOSSOC:  Range-
ley Region Skeet and Trap 
Association (RRS&TA) 
announces its 2025 shoot-
ing schedule, welcoming 
members and visitors to 
experience clay shooting 
sports, Wednesday: Trap 
and Skeet starting at 4:00 
p.m., Thursday: Sporting 
Clays and Skeet starting at 
4:00 p.m., Saturday: Five 
Stand and Skeet starting at 
10:00 a.m., Sunday: Trap 
and Skeet starting at 1:00 
p.m.

RUMFORD: Celebrate 
Recovery meetings, every 
Thursday and Sunday at 
6:30 p.m., Larry Labonte 
Recovery Center, 412 Wal-
do St., Rumford, free, FMI 
contact Justin Teixeira at 
207-393-7205 or Erika 
Teixeira at 207-418-7777.

FARMINGTON: 
Nami Farmington Family 
Support Group, for family 
and friends of people liv-
ing with a mental illness, 
3rd Monday of each 
month, 6:30-8 p.m., Maine 
Health Franklin Hospi-
tal, 111 Franklin Health 
Commons, Farmington, 

Contact Louise (207) 
592-9933 or Kathy (207) 
318-1075

FARMINGTON:  
Farmington Chess Club 
meets every Tuesday from 
6-8 pm at the Parks and 
Rec Center, 127 Mid-
dle St., Farmington. All 
skill levels are welcome.
FARMINGTON: St. 
Joseph Nutrition Center, 
corner of Quebec and 
Middle Street (across 
from St. Joseph Church) 
A “Blessing Box” in front 
of the building. More 
information or to help out: 
(207) 778-2778. 

MADISON: Music 
Jams - Open Mic. 1st and 
3rd Sunday of each month, 
1-4 p.m. Masonic Hall, 
Madison.

RANGELEY: The 
Lakeside Contemporary 
Art Gallery’s spring/sum-
mer show, paintings by 
Ashton F. LeCraw, will run 
from May 29 - July 6th. 
All is welcome & artwork 
is available for purchase. 
LCAG is located at 2493 
Maine Street, Rangeley & 
open Tues - Sat. 10 a.m. 
- 2 p.m. & during theatre 
showing. https://range-
leyarts.org/event/lcag-art-
ist-reception-ashton-lec-
raw/ or call 207-864-5000. 

RUMFORD: Old 
School Food Pantry, 115 
Maine Avenue, Wednes-
days from 3 p.m. to 6 p.m., 
For more information or 

to help: (207) 364-4556 or 
email Shannon at rvhc-
cglover@gmail.com 

 SKOWHEGAN:  St. 
Anthony’s Soup Kitchen, 
273 Water Street, 1st and 
3rd Tuesdays of each 
month and every Thurs-
day, 3 p.m. to 4 p.m. For 
more information or to 
help: (207) 474-2039.

NORWAY:  Mindful 
Yoga at Roberts Farm 
Preserve Roberts Farm 
Preserve, 9:30 – 10:30 
a.m., 58 Roberts Rd., 
Norway. 

SABATTUS:   Week-
ly Group Runs, every 
Wednesday, 6 p.m., 
Mixer’s parking lot, FMI, 
check out the Sabattus Rec 
Club Running Program 
Facebook page, or email 
running@sabattusrec.
com.

FARMINGTON: 
Farmington Grange has 
WWW, Wednesday Wel-
come and Warm Up, First 
and third Wednesdays, 
November thru April. 
Everyone is welcome, 
10-2, coffee sweets, light 
lunch, social time, proj-
ects, games and puzzles. 
Grange Hall is located at 
124 Bridge Street, West 
Farmington.  For more 
information call Bonnie 
Clark 207-778-1416

FARMINGTON: 
Nine-ish- NA Meetings (In 
Person), 9:15-10:30 a.m., 
Franklin Memorial Hos-

pital, 111 Franklin Health 
Commons, Farmington. 

Food Addicts Meetings
FREE - Food addicts in 

recovery meetings: Tues 
Zoom and phone, Thurs 
phone and Sun in person. 
foodaddicts.org FMI call 
441-8002 or 623-1924.

Events for the Maine 
News Calendar should be 
received two weeks before 
the event in order to be 
considered for publication. 

Please refer to our deadline 
chart at this link for specific 
publication deadlines: 
https://www.turnerpublish-
ing.net/pdf/Deadlines.pdf. 
Email your event informa-
tion to articles@turner-
publishing.net and include: 
Date of event; name of 
event; time of event; venue 
location; town; contact 
phone number. Late 
submissions may not be 
published. Emailed events 
are processed faster.
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CALL: 207-946-4444
www.independentpowermaine.com

The Ultimate Wood Heat 
Outdoor Wood and Wood Pellet Boilers
Easy to operate
and easy to maintain

Maine’s oldest Central Boiler dealer

GREENE
MAINE

*

Rebate

Up to

$ , 0ThermoPEX® pipe
parts & accessories

For a limited time, up to $6,000 rebate available from Effi  ciency Maine.

NEED A JOB?
NEED TO HIRE HELP?

Check out the Turner Publishing, Inc. Jobs Board at

www.mainejobstoday.com

Since 1967Since 1967
Greenwood OrchardsGreenwood Orchards

Your LOCAL Farm Your LOCAL Farm 
Stand & BakeryStand & Bakery

174 Auburn, Rd., Turner, Maine
NOW OPEN FOR THE SEASON

7-Days a Week - 8am to 6pm

2 COL. X 4” AD $120
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Call 207-225-2076 
or email: 

adver� sing@turnerpublishing.net

OL X 4” AD $120

$89

076 
shing.net

Introducing the Maine Veterans Magazine 
This November, Turner Publishing is proud to an-

nounce our new publication, Maine Veterans Magazine. 
This publication is the passion project of our new veteran 
leadership, with the goal of connecting our Maine veteran 
communities to resources, good news stories and local 

veteran-owned businesses. 
For the first edition this November, we would like to ask 

our readers to submit a response (250 words or less) to the 
prompt, “What does Veterans Day mean to you?” If you are a 
veteran, “What does Veterans Day mean to you? Why did you 

serve and what do you miss?” Please submit your response 
to submissions@turnerpublishing.net. 

If you are a veteran business and would like to get 
involved or learn more about our mission, please reach 
out to advertising@turnerpublishing.net. 

Deadline for 2027 Maine Women’s 
Hall of Fame nominations is Nov. 1

AUGUSTA - Nov. 1 is 
the deadline for nomina-
tions for the 37th Maine 
Women’s Hall of Fame in 
2027.  

The Maine Women’s 
Hall of Fame inducts 
women — both contem-
porary and historical 
— who have made, or 
are making, significant 
statewide contributions, 
in fields such as the arts, 
education, public policy, 
the sciences and the hu-

manities. Nominations are 
open to the public and fo-
cus on Maine women who 
are pioneers and leaders. 
Particular consideration 
will be given to those who 
have significantly impact-
ed the lives of women. 
Nomination requirements 
and submission informa-
tion are online at https://
bpwmefoundation.org/
maine-womens-hall-of-
fame/nominations/ 

An induction ceremony 

in Augusta in the spring, 
typically held during 
Women’s History Month 
in March, will honor the 
woman or women of 
achievement selected by 
an independent panel of 
judges.  

Past inductees to the 
Maine Women’s Hall of 
Fame include authors, 
athletes, artists, activists, 
administrators, political 
and religious leaders, ed-
ucators, doctors, lawyers, 

scientists and college pres-
idents. Among the most 
recent honorees: the late 
U.S. Secretary of Labor 
Frances Perkins and Dr. 
Alane O’Connor, direc-
tor of perinatal addiction 
medicine at MaineHealth 
Maine Medical Center. 
A full list of inductees, 
starting with Sen. Mar-
garet Chase Smith and 
women’s health advocate 
Mabel Wadsworth in 
1990, is online at https://

bpwmefoundation.org/
maine-womens-hall-of-
fame/nominations/. 

Maine Business and 
Professional Women/
Maine Futurama Founda-
tion established the Maine 
Women’s Hall of Fame. 
The Bennett D. Katz Li-
brary at the University 
of Maine at Augusta has 
a collection of photo-
graphs, video recordings 
and other materials from 
the Maine Women’s Hall 

of Fame induction cere-
monies, as well as a per-
manent public gallery of 
inductee portraits. 

Maine BPW/Futura-
ma Foundation, working 
with Maine Community 
Foundation, awards an-
nual scholarships to out-
standing and deserving 
Maine women to help 
them achieve economic 
self-sufficiency.
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WESTERN MOUNTAINS’ 
MOST TRUSTED 

STANDBY GENERATOR
DEALER

207.864.2787
POWRPOINT.COM

Titanium Bold Dealer

Call Paul Rizzo

MOVIE REVIEW byy Lucas Allen

Primetime

(A24)
Cable TV went through a different kind of zeitgeist 

with the reality TV boom of the 2000’s. One of those 
popular shows is depicted in the new drama “Prime-
time,” about that great chase for fame and fortune 
for some involved. The film’s director is Lance Op-
penheim, and the writer is Ajon Singh, who adapted 
it from an article titled “Tonight on Dateline, This 
Man Will Die” written by Luke Dittrich. 

Working for Dateline NBC, journalist Chris Han-
sen (Robert Pattinson) and his producing partner 
Andie (Merritt Wever) create a series for the net-
work called “To Catch a Predator,” where they catch 
pedophiles in the act by setting them up with their 
supposed “victims” they met online, but played by 
young adult actors. As the show becomes an instant 
hit, a young actor named Dan (Skyler Gisondo) au-
ditions to play the decoy, and he soon joins Andie 
with consulting activist Xavier (Matthew Maher) and 
another decoy actor named Del (Phoebe Bridgers). 
Though his first experience with a target (former 
child star Jonathan Lipnicki in a revealing cameo) 
was unexpected, Hansen encourages him to shine 
in his role. 

Meanwhile, Hansen faces a moral crisis when his 
extramarital affair is spotted by the paparazzi just 
when his marriage to his wife Mary (Anna Faris) is 
already falling apart. Not to mention, doing the show 
has him vying for some bigger fish to catch for the 

sake of ratings since the show is playing opposite 
ABC’s juggernaut “Lost.” He soon finds what he is 
looking for when his team finds an online chat linked 
to a Texas district attorney (Alex Winter) and gets 
help from the local sheriff (Bokeem Woodbine) in 
a sting operation, but at what cost? 

This is not the kind of movie that tries to tell its 
true story faithfully with only a few embellishments, 
but it instead tells its story differently without try-
ing to bore the viewer. In fact, that is what makes 
it a fascinating film to watch when it is more about 
Hansen’s detachment from reality chasing that goal 
he wanted. Not only that, but it also shows how that 
kind of self-imposed need to succeed can have a 
negative consequence on those around him. 

The movie also focuses on Dan’s unpredictable 
journey of his own. His struggle to understand the 
world he has dropped himself in is actually very 
relatable and well-written. Anyone who has ever 
landed a dream job or dealt with an increasingly 
difficult boss can identify with the young character. 

Surprisingly, the whole story plays out like an 
arthouse psychological thriller with its dream-like 
atmosphere and suspense. A good majority of the 
film comes from Hansen’s perspective as we watch 
his growing paranoia, and selfish behavior consumes 
him to the point his moral compass shifts away 
from him. Throughout this nearly two-hour film, we 
are witnessing the mental descent of an ambitious 

personality, but we are also seeing an interesting 
contrast between him and Dan as they each find their 
breaking point during the last act. Whether or not 
you would agree with the way it unfolds, it’s still a 
brilliant exercise in ambition and insanity that only 
a dark Hollywood tale can be told. 

Along with his supporting role in last summer’s 
The Odyssey, Pattinson is certainly heading for Os-
car glory, especially with his excellent portrayal 
of Hansen. His sense of urgency and maddening 
expressions in his facial language enhances his very 
layered performance. Extra attention also goes to 
Gisondo for giving us different sides of his charac-
ter throughout his whole arc plus Wever for finding 
something deeper with her character’s own morality. 
The smaller actors also deserve some notice for add-
ing more to the story’s depth between Woodbine’s 
Texan humor and Winter’s underlying moodiness. 

While it’s sure to divide audiences, Primetime ex-
plodes with such intensity about the consequences of 
fame and exploitation. Give it a chance, and maybe 
you’ll find something out of it the next time you 
watch your favorite reality TV program. 

THE MOVIE’S RATING: R (for disturbing sexual 
material, graphic nudity, some violent content, and 
language) 

THE CRITIC’S RATING: 3.75 Stars (Out of Four) 



Page 5October 23rd, 2026              Mountain Messenger
www.turnerpublishing.net

467 WILTON RD, FARMINGTON, ME                       RIPLEYSPLUS.COM   207-778-5607

November is Lung Cancer Awareness Month ~ 
National Lung Cancer Screening Day is November 14th
November is Lung Cancer Awareness Month in the United 

States. The primary goal is to raise awareness about lung 
cancer, its risk factors, symptoms, early detection, and treat-
ment options. This annual month-long campaign aims to 
educate the public about the importance of lung health and 
encourages people to take proactive steps towards prevention 
and early diagnosis. 

During National Lung Cancer Awareness Month, various 
organizations, healthcare providers, advocacy groups, and 
communities organize events such as informational sessions, 
fundraisers, walks, and screenings. These activities aim to 
empower individuals with knowledge about lung cancer, 
reduce stigma associated with the disease, and emphasize 
the importance of research and support for those affected 
by lung cancer. 

Free ME from Lung Cancer is honored to partner with the 
following organizations to highlight lung cancer and lung 
cancer screening in Maine: The American Cancer Society, 
Maine Lung Cancer Coalition and all the hospitals listed 
below and bring special acknowledgement to Mount Desert 
Island Hospital. Although Mount Desert Island Hospital is 

a small community hospital, it’s important to mention that 
they were the first American College of Radiology Imaging 
Center of Excellence in the nation. 

According to the American Cancer Society 2026 Cancer 
Facts & Figures report, an estimated 229,410 new cases of 
lung cancer (110,920 in men and 118,500 in women) will be 
diagnosed in the US and 124,990 people will die from the 
disease (63,040 in men and 61,950 women) Lung cancer 
accounts for more than 1 in 5 cancer deaths each year. Ac-
cording to the American Cancer Society, the lifetime risk of 
developing lung cancer in the United States is about 1 in 19 
(approximately 5.3%) for the general population, including 
both smokers and non-smokers. Yes, even those who don’t 
smoke can get lung cancer. 

The American Cancer Society 2026 Cancer Facts & Figures 
also reports that 1,460 people in Maine will be diagnosed with 
lung & bronchus cancers and 800 will die of the disease. Lung 
cancer remains the number one cause of death from cancer in 
Maine (and in the US). We can try to change those statistics 
by joining together to provide awareness and education and 
encouraging patients who are at high risk to talk with their 

doctors to see if they should be screened for lung cancer. 
Saturday November 14th is National Lung Cancer Screen-

ing Day. This annual event aims to increase access to lung 
cancer screening, particularly for people who work during the 
week and may have difficulty accessing screening services 
during regular business hours. Many hospitals and other health 
care facilities in Maine offer lung cancer screening, with some 
offering screening evenings and/or weekends. We urge all 
patients who are at high risk for lung cancer (those between 
the ages of 50-80 who currently use tobacco or did within the 
past 15 years) to contact their primary care clinician to see if 
they qualify to be screened. Catching lung cancer early creates 
treatment opportunities to save lives and improve outcomes. 
Screening for lung cancer is a quick, easy and non-invasive 
procedure offered by many health care providers and is fully 
covered by most insurance companies including Medicare 
and MaineCare if you are eligible. Eligibility is based on how 
much a person used tobacco in their life time and how long 
it has been since they stopped using tobacco. Talk with your 
primary care provider about the risks and benefits of lung 
cancer screening. Early detection does save lives.

The following facilities offer low dose lung screening CT scans:
Central Maine Healthcare 6 days a week 
Central Maine Healthcare Bridgton 6 days a week
Central Maine Healthcare Rumford 6 Days a week
MaineGeneral Health 7 days a week
MaineHealth Maine Medical Center Portland 7 days a week
MaineHealth Franklin Hospital
MaineHealth Lincoln Hospital 7 days a week
MaineHealth Mid Coast Hospital 7 days a week
MaineHealth Pen Bay Hospital 7 days a week 
MaineHealth Waldo Hospital 5 days a week
Mount Desert Island Hospital Bar Harbor 5 days a week 7am to 5 pm
Northern Light AR Gould Hospital Monday - Friday 7:30am - 4:30 pm, Saturday 9:30am - 11:00am
Northern Light Blue Hill Hospital Monday -Friday 8:30am - 4:00pm, Saturday 9:30am - 2:30pm
Northern Light CA Dean Hospital Monday - Friday 7:00am - 4:00pm Outside of these days 
and times, screenings are available by advance appointment. 

Northern Light Eastern Maine Medical Center Monday - Friday 7:30am - 6:00pm
Northern Light Maine Coastal Hospital Mon - Fri 7:30am - 5:30pm, Sat and Sun 9:30am - 2:30pm
Northern Light Mayo Hospital Monday Friday 7:00am - 6:00pm Outside of these days and 
times, screenings are available by advance appointment. 
Northern Light Mercy Hospital Portland Monday - Friday 7:30 am - 4:30 pm
Northern Light Sebasticook Valley Hospital Monday - Friday 7:30am - 4:00pm Outside 
of these days and times, screenings are available by advance appointment
RAYUS Radiology Auburn Monday - Friday 9:00am-5:00pm
RAYUS Radiology Brunswick Monday - Friday 9:00am - 5:00pm
RAYUS Radiology Rock Row Westbrook Monday-Friday 8:00am-5:00pm
RAYUS Scarborough Monday and Tuesday 7:00am-6:00pm, Wednesday and 
Thursday 7am-5pm, Friday 7:00am -6 :00pm and Some Saturdays available (hours vary)
Redington-Fairview General Hospital 5 days a week 7:00am to 4:30pm
We do not have information from other Maine hospitals about whether they offer lung 
cancer screening. Please check with your local hospital if they are not listed.
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SAVE 15% ON YOUR SAVE 15% ON YOUR 
ELECTRIC BILL TODAYELECTRIC BILL TODAY

“I just signed up with Maine Community Solar after leaving a mes-
sage with them yesterday. My call was courteous, professional and 
the agent was personable. (I had left messages with a couple of 
other companies and they still haven’t gotten back to me). The sign 
up process was simple and took about 5 minutes. It will take a few 
months before the process is complete, but another vendor had 
given me a date sometime in the next calendar year. I am happy to 
be doing this and dealing with a Maine company.”

Bob Barton
Westbrook

Call our offi  ce in Portland at 207-888-3670 or visit Call our offi  ce in Portland at 207-888-3670 or visit 
www.mainecommunitysolar.org for assistance.www.mainecommunitysolar.org for assistance.

Scan the QR code 
to get started Join a local solar farm. Join a local solar farm. 

When you do,When you do,
You support local, renewable energyYou support local, renewable energy

There’s nothing to buy, install, There’s nothing to buy, install, 
or maintainor maintain

You join a free, state-backed programYou join a free, state-backed program

Get a $50 gift card as a Thank YouGet a $50 gift card as a Thank You

Scam Alert Bulle� n Board

Lock Down Your Data: 
Cybersecurity Awareness Month

October is Cybersecurity Awareness 
Month, a good reminder that we can make 
it harder for criminals to steal our personal 
informa� on or take over our accounts.

Scam messages o� en include a link or an 
a� achment that perpetrators use to intro-
duce malware onto your device or send you 

to a site that will seek to collect login or pay-
ment informa� on.

Protect all online accounts with strong, 
unique passwords (strongly consider using a 
password manager) and turn on mul� factor 
authen� ca� on when available. Also, keep 
your device so� ware updated – the updates 
o� en include important security fi xes.

Learn how to spot and avoid scams with 
AARP Fraud Watch Network™. Suspect a 
scam? Call our free helpline at 877-908-
3360 and talk to one of our fraud specialists 
about what to do next. 

Need a scam preven� on speaker for 
your group? Click the link to fi ll out our 
online form or send an email to me@aarp.
org.

The Salmon Paradox  
On the Kenai, with the help of a wonderful fish-

ing guide, I caught and boated a 63 lb. King Salm-
on. Diane, my late wife, caught a 33-pounder, too. 

In all my years of fishing, two fly fishing ad-
ventures stand out in my memory like no others: 
catching salmon that ran into rivers from the sea. 
These rivers were far removed from each other; 
one was the fabled Kenai River in Alaska and the 
other the equally fabled Upsalquitch River in New 
Brunswick. 

For sport angling, it was a heady time. The 
1990s, before the sea-run salmon were in a seem-
ing struggle for survival. 

On the Kenai, with the help of a wonderful fish-
ing guide, I caught and boated a 63 lb. King Salm-
on. Diane, my late wife, caught a 33-pounder, too. 
During that same decade, I was fortunate enough 
to fish the Canadian Upsalquitch River where, 
again with the help of a guide, I beached an 18 lb. 
fresh run Atlantic Salmon. 

Both angling experiences were, as the cliché 
goes, “about as good as it gets.” Don’t get me 
wrong. Fly fishing for Maine brookies on a remote 
trout pond during a Green Drake hatch is angling 
nirvana, yes, but a singing reel with a dancing At-
lantic trying to shake of a Rusty Rat is an adrena-
line rush of the first order! 

Today, both the Atlantic salmon run in the Ca-
nadian Maritimes and the King salmon runs in 
Alaska are just not what they were back then. Bio-

logically, they are in trouble. Alaska hasn’t banned 
King salmon sport fishing statewide, but some of 
its most important King salmon rivers are now 
closed, and the Yukon River system is under an 

extraordinary rebuild-
ing program extending 
at least through 2030. 

On the New Bruns-
wick Rivers, the salm-
on situation is a mixed 
bag. On the Miramichi 

River, which is arguably the most well-known, 
juvenile Atlantic salmon of all age classes in the 
four principal Miramichi watershed rivers have 
declined significantly over the past 12 years. That 
river is in trouble, and today the fishing is in stark 
contrast to what it was in the days when my Dad 
salmon fished with the famous Red Sox hitter Ted 
Williams and came home with salmon for the 
freezer and lots of snapshots for the family album. 

Fishing wise, there is somewhat of a paradox on 
the New Brunswick Rivers. The fishing statistics 
can look pretty good while the salmon population 
is biologically in trouble. That’s because catch-per-
unit-effort in a handful of premium pools doesn’t 
tell us how many salmon the entire river system 
can produce. 

In chatting recently with a friend, who fishes the 
Restigouche River, the salmon angling this past 
June was, according to his report, “pretty darn 
good.” One of his fish was a 25-pound fresh run 
Atlantic, which, of course, he promptly released. 
(Fishing there is strictly catch and release). 

One stretch of the Restigouche produced an es-
timated 160 salmon from 94 rod-days, or 1.7 salm-
on per rod-day. Anglers recorded 127 grilse and 33 
large salmon there. 

Most experts agree that, however perplexing, 
the sea run salmon picture is a survival mystery 
that is grounded more on what is going on at sea 
rather than in the rivers themselves. Components 
of the sea- survival equation include warming wa-
ters, commercial harvest, predation and a host of 
other factors. 

The author is editor of the Northwoods Sporting 
Journal. He is also a Maine Guide and writes a 
weekly outdoors column for a number of Maine 
newspapers. 

maine outdoors V. Paul Reynolds

Photo by Fred Hurley
The author and his late wife, Diane, with their day’s catch on the fabled 
Kenai River.
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OUR CLASSIFIED PAGE is FREE for free/swap items 
or for non-business sales. There is a fee for business sales 
or services. See below for sizes/rates. Diff erent rates apply 
for help wanted and real estate ads. Please call 225-2076 
for rates. Or email: advertising@turnerpublishing.net

1X2 AD 
THIS SIZE

2X2 AD 
THIS SIZE

DISCLAIMER: Readers should determine the value of services/
products advertised in this publication before any exchange of money 
or personal information takes place. Turner Publishing, Inc.’s classi-
fied ads service may be used only for lawful purposes. The  violation 
of any applicable local, state, federal or foreign law or regulation is 
prohibited. Turner Publishing, Inc. is not responsible nor liable for any 
personal or professional services which are offered in its classifieds 
section. All parties who post classified ads and all parties who elect to 
utilize the services posted assume full liability. None of the individu-
als listed are endorsed in any way by Turner Publishing, Inc.

Call 225-2076 or 
email advertising@
turnerpublishing.

net for pricing on our 
classifi ed page.

PO Box 214 • Turner, ME 04282
email: advertising@turnerpublishing.net • articles@turnerpublishing.net

The Mountain Messenger is published by Turner Publish-
ing Inc., P.O. Box 214, Turner, ME 04282-0214. Advertis-
ers and those wishing to submit articles of interest can call 
1-207-225- 2076 or email articles@turnerpublishing.net. 
Any views expressed within this paper do not necessarily 
refl ect those of this paper. This paper assumes no responsi-
bility for typographical errors that may occur, but will reprint, 
at no additional cost, that part of any advertisement in which 
the error occurs before the next issue’s deadline. This paper 
also reserves the right to edit stories and articles submitted 
for publication.
All content within our publication and on our website is for 
educational and entertainment purposes only and should 
not be considered personal, legal, or medical advice. In the 
state of Maine, cannabis is intended for use by those 21 and 
older, or 18 and older with a medical prescription. Both the 
printed publication and website are intended for those over 
the age of 21. If consuming, please keep out of the reach 
of children. The Publisher assumes no responsibility for the 
advertisements within this publication. We strive to ensure 
the accuracy of the information published. The Publisher 
cannot be held responsible for any consequences which 
arise due to error or omissions. This paper is mailed on a 
weekly basis, FREE to all postal customers of Strong, Avon, 
Phillips, Madrid, Rangeley, and Oquossoc and the Planta-
tions of Dallas, Rangeley & Sandy River.
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B•L•U•E•SB•L•U•E•S  Buying•Local•Used & Extra•StuffBuying•Local•Used & Extra•Stuff

JOB DESCRIPTION:
Work from home of�ice or company of�ice. Base plus com-

missions on sales.  This position is customer service and com-
munity focused and is responsible for generating advertising 
sales. You will be connecting with advertisers, businesses 
and the community via phone, email, Zoom, and in-person.  
Prospecting sales opportunities and selling print, digital ads, 
and direct mail �lyers is the primary function of this position. 
Primary territory is Maine. Being involved and knowing the 
community is very important to the success of this position. 
The perfect candidate for this position must have a winning 
attitude and be competitive by nature and have the strong 
desire to help grow and nurture businesses and community. 
Knowledge of direct mail marketing and digital marketing 
is helpful. Must have 5 years sales experience, preferably 
in advertising or media. Must have a working knowledge of 
computer software programs such as Microsoft Of�ice,  social 
media platforms and database systems. Must be organized 
and detailed. Must have a home computer or laptop, printer, 
cell phone and a dependable car and a valid driver’s license. 
Opportunities for Sales Management is a natural progression 
for this position and anyone with sales and marketing skills 
in the media world should apply. We are an EOE. Full bene�its 
included.

ABOUT THE COMPANY. Turner Publishing Inc. is the larg-
est direct mail, “Good Community News” publishers in Maine. We 
publish 20 Total Market Saturation, “Good Community News” 
Publications. We mail to over to 200,000 mailboxes in Maine and 
reach over 607,000 readers. Our publications are also accessible 
FREE online. In our magazine division, we publish one of the 
strongest state of the art cannabis magazines and a Maine craft 
brew magazine. We are a Maine, family owned business who have 
been supporting the communities we serve for over 30 years. We 
offer full bene�its and company perks. If interested in learning 
more, please call 207-225-2076, or send resume to jobs@turner-
publishing.net

Ready for some fun? Do you enjoy being a part of your 
community, spreading Good News, being creative and 

helping businesses grow? Then this job is for you!

HELP
WANTED

SALE/MARKETING 
CONSULTANT

• You can find us free online at www.turnerpublishing.net
• You can find us at one of your local grocery stores while supplies last 
• You can pick one up at our office in Turner

To serve you better-not only do we mail 
our good news publications to your mailbox:

Is your life unhappy due
to the eff ects of someone’s
drinking? You are not alone! 
Al Anon: Help for families
and friends of alcoholics.
Toll free: 800 498 1844.   
Maine:    207 284 1844. AIS 
(area information service) - 
ais@maineafg.org.

AL ANON MEETINGS EARTHLINK
Connect to the best wireless 
home internet with EarthLink. 
Enjoy speeds from 5G and 4G 
LTE networks, no contracts, easy 
installation, and data plans up to 
300 GB. Call 855-530-3127.

■ Support Veteran Nonprofi ts.

■ Free Pickup & Towing.

■ Top Tax Deduction.

Donate Your Vehicle
Call (855) 208-7353 to donate 

your car, truck, boat, RV, 
and more today!

1. Contact Us

Call (855) 208-7353

2. Schedule Pickup

We’ll pick up your vehicle 
for FREE -  at a time and 

place convenient for you.

3. Receive Top 
Tax Deduction

You may qualify for 
a tax deduction.

How it Works:

Donate Your Vehicle Today

855-208-7353
While we appreciate every donation, in some cases, we fi nd that we are unable to accept certain vehicles, watercraft, and/or 

recreational vehicles due to the prohibitive costs of acquisition. If you have any questions, please give us a call at (855) 208-7353.
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CHECK US
CHECK US

OUT!OUT!

Phone 864-5616Phone 864-5616
Main St., RangeleyMain St., Rangeley

 STATE OF THE ART SPORTS  STATE OF THE ART SPORTS 
PUB WITH BIG SCREEN AND PUB WITH BIG SCREEN AND 

HIGH TOPS. ALL WELCOMED. HIGH TOPS. ALL WELCOMED. 
TRIVIA AND KARAOKE EVERY WEEK!TRIVIA AND KARAOKE EVERY WEEK!

Strengthening Maine Families, 
Communities, and Our Future

By U.S. Senator Susan Collins
Mainers work hard, and every dollar matters 

to seniors on limited incomes, parents trying to 
afford childcare, and young people wondering 
whether they can buy a home in the town where 
they grew up.

Making Maine more affordable guides my 
work in Washington. Since Congress restored 
community project funding five years ago, I 
have secured nearly $1.5 billion for 672 projects 
in communities in every county, As Chair of the 
Senate Appropriations Committee, my seniority 
allows me to keep delivering for Maine.

Strengthening families starts with affordability 
and quality health care close to home. I continue 
to champion the Low-Income Home Energy 
Assistance Program, so that no low-income 
senior or family has to choose between heat and 
groceries. I secured the $50 billion Rural Health 
Transformation Program, which has already 

delivered $190 million to Maine. Separately, I 
secured funding to modernize Stephens Memo-
rial Hospital in Norway and to renovate emer-
gency departments in Rumford and Bridgton. A 
mobile mammography van that I helped to fund 
has already screened 1,400 women. 

Strengthening communities means taking care 
of our infrastructure. I secured funding to reha-
bilitate Route 4 between Madrid and Rangeley 
and to improve its safety from Auburn to Liv-
ermore, along with investments in emergency 
services and drinking water systems.

Strengthening our future means giving the 
next generation a reason to stay. Funding I ob-
tained for healthcare training at the University 
of Maine at Farmington and nursing education at 
Central Maine Community College, along with 
expanded broadband, is helping young Mainers 
find good jobs and build lives here.

My time in the Senate has taught me that 

lasting results require trust. I work with Re-
publicans and Democrats, listen to people with 
different views, and look for common ground. 
We do not have to agree on everything to get 
important work done.

There is a difference between fighting for 
people and simply fighting with people.

Partisan political groups may disagree with my 
record, but Mainers deserve facts, not false and 
misleading attacks. Visit www.CheckTheTruth.
com and examine the record and judge the facts 
yourself. 

Mainers know our communities, our challeng-
es, and what matters most to our neighbors. And 
they know me. I will keep listening to you and 
working on what makes a difference in your 
lives: stronger families, stronger communities, 
and a future where more Mainers can afford to 
stay and thrive. I ask for your vote on November 
3rd so that I can continue my work for you. 


