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RANGELEY — The 
Rangeley Lakes Region 
Chamber of Commerce has 
been named a finalist for 
the Maine State Chamber 
of Commerce’s 2026 Dana 
F. Connors Chamber of the 
Year Award, marking the 
second consecutive year, the 
organization has earned this 
distinction. 

The award recognizes out-
standing local chambers of 
commerce across Maine for 
their leadership, community 
impact, and contributions to 
the state’s business environ-
ment. The winner will be an-
nounced at the Maine State 
Chamber of Commerce’s 
Annual Meeting, Dinner & 
Gubernatorial Debate, held 
Thursday, October 1, 2026, 
at the Cross Insurance Arena 
in Portland, Maine. 

“I couldn’t be prouder of 
our small but mighty team, 
our dedicated board, and this 
incredible community we 
serve. Being named a finalist 
for this award, for the second 
year in a row, proves that 
even a small, rural chamber 
like ours can make big waves. 
This recognition belongs to 
everyone who shows up for 
our community every day,” 

said Alexandra Kaiser, Exec-
utive Director of the Range-
ley Lakes Region Chamber 
of Commerce. 

The Rangeley Lakes Re-
gion Chamber was also a fi-
nalist for the award in 2025, 
when the honor was awarded 
to the Bangor Region Cham-
ber of Commerce. This year’s 
Annual Meeting & Dinner 
will bring together more than 
400 business, government, 
and community leaders from 
across the state. In addition 
to the Chamber of the Year 
Award, the evening will in-
clude the presentation of the 
Dirigo Award, honoring Gei-
ger for more than 140 years of 
contributions to Maine’s econ-
omy, and a live gubernatorial 
debate presented in partner-
ship with NEWS CENTER 
Maine. 

More information about 
the event is available at 
mainechamber.org. About 
the Rangeley Lakes Region 
Chamber of Commerce Since 
1955, the Rangeley Lakes Re-
gion Chamber of Commerce 
has represented an area that 
spans five communities and 
more than 110 lakes and 
ponds. RLRCC supports over 
140 businesses, sharing our 

love for this beautiful part of 
Maine that we call home. The 
Chamber’s primary goal is to 
promote the Rangeley Lakes 
Region year-round, attracting 
visitors and benefiting our 
member businesses econom-
ically. 

Mission: The Rangeley 

Lakes Region Chamber of 
Commerce supports a vibrant, 
year-round community by 
serving as a central resource 
for residents and visitors, el-
evating local businesses and 
nonprofits promoting the re-
gion’s natural beauty while 
honoring our heritage.

Rangeley Lakes Region Chamber of Commerce named finalist 
for 2026 Dana F. Connors Chamber of the Year Award 

Submitted Photos



Page 2 October 2nd, 2026Mountain Messenger
www.turnerpublishing.net

MAINE CALENDAR OF EVENTS
If you are hosting a free community event and would 

like it added to our calendar, please email your details to:  
advertising@turnerpublishing.net and include: Date of 
event; name of event; time of event; venue location; town; 
contact phone number. Late submissions may not be pub-
lished. Emailed events are processed faster. Our Maine 
Events calendar page is FREE for free community events. 
Church, library and school event news is free on this page. 
If you are a business and/or charging admission/fee, there 
is a charge for a display ad on these pages. Email: adver-
tising@turnerpublishing.net. Call 207-225-2076 for pre-
payment options. Events for the Maine Events Calendar 
should be received two weeks before the event in order to 
be considered for publication. Please refer to our deadline 
chart at this link for specifi c publication deadlines: www.
turnerpublishing.net/pdf/Deadlines.pdf

1X2 AD 
THIS SIZE

2X2 AD 
THIS SIZE

MAINE CALENDAR PAGE

Call 225-2076 or 
email advertising@
turnerpublishing.net 

for pricing on our 
calendar page.

CALL: 207-946-4444
www.independentpowermaine.com
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MONTHLY 
MEETINGS

TURNER: At Turner 
Public Library Stay & Play 
is on Wednesdays from 
9:30-10:30 a.m., Story 
Hour is at 10:30 a.m., and 
Silent Book Club is from 
4-6 p.m. on Thursdays. 

BETHEL: Storytime 
at Bethel Library, every 
Wednesday at 10 a.m., 6 
Broad Street, Bethel, FMI 
(207) 824-2520.

SOUTH PARIS: South 
Paris Farmers’ Market, 
Thursdays 2-6. p.m., 9 
Market Square in the park-
ing lot right next door to 
Oxford Hills Mercantile/
Ollie & David’s.

TURNER:  Silent Book 
Auction, every Thursday 
from 4-6 p.m., Turner 
Public Library, 98 Mat-
thews Way, Turner, (207) 
225-2030. 

TURNER:  Story Hour, 
every Wednesday at 10 
a.m., Turner Public Li-
brary, 98 Matthews Way, 
Turner, (207) 225-2030.

OQUOSSOC:  Range-
ley Region Skeet and Trap 
Association (RRS&TA) 
announces its 2025 shoot-
ing schedule, welcoming 
members and visitors to 
experience clay shooting 
sports, Wednesday: Trap 
and Skeet starting at 4:00 
p.m., Thursday: Sporting 
Clays and Skeet starting at 
4:00 p.m., Saturday: Five 
Stand and Skeet starting at 
10:00 a.m., Sunday: Trap 
and Skeet starting at 1:00 
p.m.

RUMFORD: Celebrate 
Recovery meetings, every 
Thursday and Sunday at 
6:30 p.m., Larry Labonte 
Recovery Center, 412 Wal-
do St., Rumford, free, FMI 
contact Justin Teixeira at 
207-393-7205 or Erika 
Teixeira at 207-418-7777.

FARMINGTON: 
Nami Farmington Family 
Support Group, for family 
and friends of people liv-
ing with a mental illness, 
3rd Monday of each 
month, 6:30-8 p.m., Maine 
Health Franklin Hospi-
tal, 111 Franklin Health 
Commons, Farmington, 
Contact Louise (207) 
592-9933 or Kathy (207) 
318-1075

FARMINGTON: 
Farmington Chess Club 
meets every Tuesday from 
6-8 pm at the Parks and 
Rec Center, 127 Mid-
dle St., Farmington. All 
skill levels are welcome.
FARMINGTON: St. 
Joseph Nutrition Center, 
corner of Quebec and 
Middle Street (across 
from St. Joseph Church) 
A “Blessing Box” in front 
of the building. More 
information or to help out: 
(207) 778-2778. 

JAY: St. Rose of Lima 
Food Assistance, 1 Church 
Street (Parish Hall) A 
“Blessing Box” faces 
the street in front of the 
building.  More informa-
tion or to help out: (207) 
897-2173. 

JAY: St. Rose of Lima 
Community Meals, 1 
Church Street (Parish 
Hall), Community meals 
offered on the first and 
third Saturdays of the 
month from 4:30 p.m. to 6 
p.m. For more information 
or to help: (207) 897-2173. 

MADISON: Music 
Jams - Open Mic. 1st and 
3rd Sunday of each month, 
1-4 p.m. Masonic Hall, 
Madison.

RANGELEY: The 
Lakeside Contemporary 
Art Gallery’s spring/sum-
mer show, paintings by 
Ashton F. LeCraw, will run 
from May 29 - July 6th. 
All is welcome & artwork 
is available for purchase. 

LCAG is located at 2493 
Maine Street, Rangeley & 
open Tues - Sat. 10 a.m. 
- 2 p.m. & during theatre 
showing. https://range-
leyarts.org/event/lcag-art-
ist-reception-ashton-lec-
raw/ or call 207-864-5000. 

RUMFORD: Old 
School Food Pantry, 115 
Maine Avenue, Wednes-
days from 3 p.m. to 6 p.m., 
For more information or 
to help: (207) 364-4556 or 
email Shannon at rvhc-
cglover@gmail.com 

 SKOWHEGAN:  St. 
Anthony’s Soup Kitchen, 
273 Water Street, 1st and 
3rd Tuesdays of each 
month and every Thurs-
day, 3 p.m. to 4 p.m. For 
more information or to 
help: (207) 474-2039.

NORWAY:  Mindful 
Yoga at Roberts Farm 
Preserve Roberts Farm 
Preserve, 9:30 – 10:30 
a.m., 58 Roberts Rd., 
Norway. 

SABATTUS:   Week-
ly Group Runs, every 
Wednesday, 6 p.m., 
Mixer’s parking lot, FMI, 
check out the Sabattus Rec 
Club Running Program 
Facebook page, or email 
running@sabattusrec.
com.

GARDINER: Maine-
ly Harmony women’s 
barbershop chorus rehears-
als, Wednesday evenings, 
6:30 to 9:00 p.m. at the 
Highland Avenue United 
Methodist Church, 31 
Highland Avenue, Gardin-
er, women of all ages are 
welcome to enjoy singing 
with this very welcoming 
women’s chorus. 

FARMINGTON: 
Farmington Grange has 
WWW, Wednesday Wel-
come and Warm Up, First 
and third Wednesdays, 
November thru April. 
Everyone is welcome, 
10-2, coffee sweets, light 

lunch, social time, proj-
ects, games and puzzles. 
Grange Hall is located at 
124 Bridge Street, West 
Farmington.  For more 
information call Bonnie 
Clark 207-778-1416

FARMINGTON: 
Nine-ish- NA Meetings (In 
Person), 9:15-10:30 a.m., 
Franklin Memorial Hos-
pital, 111 Franklin Health 
Commons, Farmington. 

Food Addicts Meetings
FREE - Food addicts in 

recovery meetings: Tues 
Zoom and phone, Thurs 
phone and Sun in person. 
foodaddicts.org FMI call 
441-8002 or 623-1924.

Events for the Maine 
News Calendar should be re-
ceived two weeks before the 
event in order to be consid-
ered for publication. Please 
refer to our deadline chart 
at this link for specific pub-
lication deadlines: https://
www.turnerpublishing.net/
pdf/Deadlines.pdf. Email 
your event information to 
articles@turnerpublishing.
net and include: Date of 

event; name of event; time 
of event; venue location; 
town; contact phone num-

ber. Late submissions may 
not be published. Emailed 
events are processed faster.
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CHECK US
CHECK US

OUT!OUT!

Phone 864-5616Phone 864-5616
Main St., RangeleyMain St., Rangeley

 STATE OF THE ART SPORTS  STATE OF THE ART SPORTS 
PUB WITH BIG SCREEN AND PUB WITH BIG SCREEN AND 

HIGH TOPS. ALL WELCOMED. HIGH TOPS. ALL WELCOMED. 
TRIVIA AND KARAOKE EVERY WEEK!TRIVIA AND KARAOKE EVERY WEEK!

the healthy geezer Fred Cicetti

Can you get brain cancer from using a cell phone?

Q. Can you get brain cancer from using a cell 
phone? 

 Comprehensive research, including large-scale 
international studies commissioned by health 
organizations such as the World Health Organi-
zation (WHO), indicates that cell phones do not 
cause brain tumors.  

There have been about 30 studies into cell phone 
use and tumors. These studies have produced sim-
ilar results. In most studies, patients with brain 
tumors do not report more cell phone use. Most 
studies do not show higher risks of brain tumors 
with increasing cell phone use. 

In 2024, WHO analyzed 63 studies spanning de-
cades of data. The researchers concluded there is 
no link between mobile phone use and brain can-
cer. The Danish Cohort Study tracked more than 
350,000 phone subscribers. The COSMOS study 
tracked more than 260,000 participants. Neither 
found an elevated risk of brain tumors among mo-
bile phone users.  

The type of radiation cell phones emit--radio 
frequency or RF--is unlike the radiation that can 

cause cancer. The only established biological ef-
fect of RF radiation on the human body is minor 
surface heating.  

The RF waves given off by cell phones don’t 
have enough energy to damage DNA, the nucle-
ic acid that carries genetic information in cells. 
Because of this, many scientists believe that cell 
phones aren’t able to cause cancer. Most studies 
done in the lab have supported this theory. 

 Another indication that no cancer link exists 
is that cell phone usage grew exponentially over 
the past few decades, but rates of brain cancers 
remained stable over the same time frame.  

While current scientific evidence shows no dan-
ger to health, individuals who prefer to minimize 
RF exposure can use speakerphones or hands-free 
headsets, texting instead of calling, and not press-
ing their phones against their heads for extended 
periods.  

The U.S. Food and Drug Administration (FDA) 
and the Federal Communications Commission 
(FCC) have developed guidelines that limit the 
amount of radio frequency energy that cell phones 
are allowed to give off. 

The RF exposure from cell phones is measured 
in the Specific Absorption Rate (SAR). The SAR 
measures the amount of energy absorbed by the 
body. The SAR permitted in the United States 
is 1.6 watts per kilogram (1.6 W/kg). According 
to the FCC, this amount is much lower than the 
level shown to cause any changes in laboratory 
animals.  

Every cell phone manufacturer is required to re-
port the RF exposure of each of its phone models 
to the FCC. 

There have been other health concerns about 
cell phone use. For example, there is a concern 
that RF waves from cell phones might interfere 
with medical devices such as heart pacemakers.  

According to the FDA, cell phones should not 
pose a major risk for the vast majority of pace-
maker wearers. However, people with pacemakers 
may want to take some simple precautions to help 
ensure that their cell phones don’t cause a prob-
lem, such as not putting the phone in a shirt pocket 
close to the pacemaker. 

All Rights Reserved © 2026 by Fred Cicetti 

Civil Air Patrol Maine Wing 
remember September 11, 2001 
GREENVILLE - Civil Air 

Patrol Maine Wing joined 
communities across the nation 
marking the 25th anniversary 
of September 11, 2001. On 
Saturday, September 12, at the 
International Seaplane Fly-In 
in Greenville, our members 
participated in a formal pre-
sentation of the colors, the Na-
tional Anthem, a moment of 
silence, a coordinated Amer-
ican flag waving observance, 
accompanied by a Missing 
Man Formation flyover in 
support of Wreaths Across 
America’s 25th anniversary 
September 11 remembrance 
initiative. 

Members of the Au-
burn-Lewiston Composite 
Squadron participated in the 
event. Cadet Captain Sum-
mit Woodcock of Livermore 
served as the Cadet Com-
mander for this event. Cadet 
Lt Col Scout Woodcock of 
Livermore served as a Flight 
Line Safety Officer. She also 
led the flag folding and pre-
sentation to Gary Norris, 

Veteran and President of the 
International Seaplane Fly-In. 

Cadet Chief Master Sergeant 
Emilee Blake of Greene, Ca-

det Staff Sergeants Dameon 
Pepin and Kaz Suzuki of Au-

burn and Cadet Senior Airman 
Caden Richard of Leeds also 

participated in flag-waving 
ceremony. 

Submitted photo
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SAVE 15% ON YOUR SAVE 15% ON YOUR 
ELECTRIC BILL TODAYELECTRIC BILL TODAY

“I just signed up with Maine Community Solar after leaving a mes-
sage with them yesterday. My call was courteous, professional and 
the agent was personable. (I had left messages with a couple of 
other companies and they still haven’t gotten back to me). The sign 
up process was simple and took about 5 minutes. It will take a few 
months before the process is complete, but another vendor had 
given me a date sometime in the next calendar year. I am happy to 
be doing this and dealing with a Maine company.”

Bob Barton
Westbrook

Call our offi  ce in Portland at 207-888-3670 or visit Call our offi  ce in Portland at 207-888-3670 or visit 
www.mainecommunitysolar.org for assistance.www.mainecommunitysolar.org for assistance.

Scan the QR code 
to get started Join a local solar farm. Join a local solar farm. 

When you do,When you do,
You support local, renewable energyYou support local, renewable energy

There’s nothing to buy, install, There’s nothing to buy, install, 
or maintainor maintain

You join a free, state-backed programYou join a free, state-backed program

Get a $50 gift card as a Thank YouGet a $50 gift card as a Thank You

Metro
Fall is an ideal time 

to enjoy the great 
outdoors. With crisp 
air, vibrant foliage 
and trails that might 
be a little less crowd-
ed, fall is a great time 
to lace up the hiking 
boots and see the 
sights.

According to the 
Outdoor Industry 
Association,  hik-
ing participation has 
surged to a record 
63.4 million Ameri-
cans. “Core hikers” 
hit the trails more 
than 13 times a year, 
and fall is a prime 
time to hike. Travel 

research from sourc-
es like HomeToGo 
note that interest in 
travel rises each year 
in fall, when vaca-
tioners prioritize des-
tinations near forests, 
foliage and trails.

Taking to the out-
doors come fall in-
volves some plan-
ning to ensure these 
excursions are suc-
cessful.

• Select the right 
timing. Foliage is 
characterized by peak 
and non-peak times 
of the year. Peak 
foliage will start at 
high elevations and 
northern latitudes be-

fore traveling south-
ward. When planning 
hikes, scour tourism 
boards or national 
reports to sync trips 
with the prime win-
dows to see amazing 
colors.

• Choose the right 
trails. Hikers can 
prioritize trails with 
diverse tree canopy 
species. Hardwoods 
like sugar maples, 
oaks  and bi rch-
es yield deep reds, 
golds and orang-
es. Trails that loop 
around lakes will of-
fer vivid reflections, 
while ridgelines can 
provide panoramic 

vistas.
• Keep daylight in 

mind. There are few-
er hours of sunlight 
come the fall, so hik-
ers should plan ac-
cordingly. Everyone 
will want to make it 
back to the trailhead 
before the sun sets 
and the temperature 
drops.

• Dress for vari-
able weather. Fall 
weather can be tem-
peramental, shifting 
from frosty morn-
ings to warm, sunny 
afternoons. Layer-
ing clothing is the 
best way to maintain 
comfort. The hiking 
experts at Bearfoot 
Theory suggest a base 
layer of wool fabric 

to wick sweat away 
from the skin. A mid-
dle layer of fleece or 
a lightweight down 
jacket will insulate 
without adding un-
necessary bulk. Fi-
nally, a windproof, 
waterproof shell will 
guard against rain or 
high winds. Hikers 
should pack a warm 
hat, extra socks and 
gloves, even if the 
forecast  predicts 
mild weather.

• Be prepared with 
supplies .  Certain 
gear can make hik-
ing safer. A headlamp 
and extra batteries; 
trekking poles and 
slip-resistant boots; a 
portable power bank 
to charge a phone; 

and an insulated flask 
are some particularly 
useful items to bring 
along.

• Bring a map of the 
trail. Fallen leaves 
can obscure trail 
markers and other 
landmarks. A down-
loaded offline map or 
a paper map will help 
hikers navigate even 
if they lose signal or 
get turned around on 
the trails.

Fall hikes are some 
of the most beautiful, 
and entire days can 
be built around hik-
ing this time of year. 
Be mindful of wild-
life and stick firmly 
to paths to protect the 
natural landscape. 

Plan the perfect fall hiking excursion

Metro photo

Scam Alert Bulle� n Board

Lock Down Your Data: 
Cybersecurity Awareness Month

October is Cybersecurity Awareness 
Month, a good reminder that we can make 
it harder for criminals to steal our personal 
informa� on or take over our accounts.

Scam messages o� en include a link or an 
a� achment that perpetrators use to intro-
duce malware onto your device or send you 

to a site that will seek to collect login or pay-
ment informa� on.

Protect all online accounts with strong, 
unique passwords (strongly consider using a 
password manager) and turn on mul� factor 
authen� ca� on when available. Also, keep 
your device so� ware updated – the updates 
o� en include important security fi xes.

Learn how to spot and avoid scams with 
AARP Fraud Watch Network™. Suspect a 
scam? Call our free helpline at 877-908-
3360 and talk to one of our fraud specialists 
about what to do next. 

Need a scam preven� on speaker for 
your group? Click the link to fi ll out our 
online form or send an email to me@aarp.
org.
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MOVIE REVIEW byy Lucas Allen

Primetime

(A24)
Cable TV went through a different kind of zeitgeist 

with the reality TV boom of the 2000’s. One of those 
popular shows is depicted in the new drama “Prime-
time,” about that great chase for fame and fortune for 
some involved. The film’s director is Lance Oppen-
heim, and the writer is Ajon Singh, who adapted it 
from an article titled “Tonight on Dateline, This Man 
Will Die” written by Luke Dittrich. 

Working for Dateline NBC, journalist Chris Hansen 
(Robert Pattinson) and his producing partner Andie 
(Merritt Wever) create a series for the network called 
“To Catch a Predator,” where they catch pedophiles in 
the act by setting them up with their supposed “victims” 
they met online, but played by young adult actors. As 
the show becomes an instant hit, a young actor named 
Dan (Skyler Gisondo) auditions to play the decoy, and 
he soon joins Andie with consulting activist Xavier 
(Matthew Maher) and another decoy actor named 
Del (Phoebe Bridgers). Though his first experience 
with a target (former child star Jonathan Lipnicki in a 
revealing cameo) was unexpected, Hansen encourages 
him to shine in his role. 

Meanwhile, Hansen faces a moral crisis when his 
extramarital affair is spotted by the paparazzi just 
when his marriage to his wife Mary (Anna Faris) is 
already falling apart. Not to mention, doing the show 
has him vying for some bigger fish to catch for the sake 

of ratings since the show is playing opposite ABC’s 
juggernaut “Lost.” He soon finds what he is looking 
for when his team finds an online chat linked to a Texas 
district attorney (Alex Winter) and gets help from the 
local sheriff (Bokeem Woodbine) in a sting operation, 
but at what cost? 

This is not the kind of movie that tries to tell its true 
story faithfully with only a few embellishments, but it 
instead tells its story differently without trying to bore 
the viewer. In fact, that is what makes it a fascinating 
film to watch when it is more about Hansen’s detach-
ment from reality chasing that goal he wanted. Not only 
that, but it also shows how that kind of self-imposed 
need to succeed can have a negative consequence on 
those around him. 

The movie also focuses on Dan’s unpredictable jour-
ney of his own. His struggle to understand the world 
he has dropped himself in is actually very relatable and 
well-written. Anyone who has ever landed a dream job 
or dealt with an increasingly difficult boss can identify 
with the young character. 

Surprisingly, the whole story plays out like an art-
house psychological thriller with its dream-like at-
mosphere and suspense. A good majority of the film 
comes from Hansen’s perspective as we watch his 
growing paranoia, and selfish behavior consumes him 
to the point his moral compass shifts away from him. 
Throughout this nearly two-hour film, we are witness-

ing the mental descent of an ambitious personality, 
but we are also seeing an interesting contrast between 
him and Dan as they each find their breaking point 
during the last act. Whether or not you would agree 
with the way it unfolds, it’s still a brilliant exercise 
in ambition and insanity that only a dark Hollywood 
tale can be told. 

Along with his supporting role in last summer’s The 
Odyssey, Pattinson is certainly heading for Oscar glory, 
especially with his excellent portrayal of Hansen. His 
sense of urgency and maddening expressions in his 
facial language enhances his very layered performance. 
Extra attention also goes to Gisondo for giving us 
different sides of his character throughout his whole 
arc plus Wever for finding something deeper with 
her character’s own morality. The smaller actors also 
deserve some notice for adding more to the story’s 
depth between Woodbine’s Texan humor and Winter’s 
underlying moodiness. 

While it’s sure to divide audiences, Primetime ex-
plodes with such intensity about the consequences of 
fame and exploitation. Give it a chance, and maybe 
you’ll find something out of it the next time you watch 
your favorite reality TV program. 

THE MOVIE’S RATING: R (for disturbing sexual 
material, graphic nudity, some violent content, and 
language) 

THE CRITIC’S RATING: 3.75 Stars (Out of Four) 

Introducing the Maine Veterans Magazine 
This November, Turner Publishing is proud 

to announce our new publication, Maine Veter-
ans Magazine. This publication is the passion 
project of our new veteran leadership, with the 
goal of connecting our Maine veteran commu-
nities to resources, good news stories and local 

veteran-owned businesses. 
For the first edition this November, we would like 

to ask our readers to submit a response (250 words 
or less) to the prompt, “What does Veterans Day 
mean to you?” If you are a veteran, “What does 
Veterans Day mean to you? Why did you serve and 

what do you miss?” Please submit your response 
to submissions@turnerpublishing.net. 

If you are a veteran business and would like 
to get involved or learn more about our mission, 
please reach out to advertising@turnerpub-
lishing.net. 

MAINE VETERANS
M A G A Z I N E

• You can find us free online at www.turnerpublishing.net
• You can find us at one of your local grocery stores while supplies last 
• You can pick one up at our office in Turner

To serve you better-not only do we mail our good news publications to your mailbox:
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The Mountain Messenger is published by Turner Publish-
ing Inc., P.O. Box 214, Turner, ME 04282-0214. Advertis-
ers and those wishing to submit articles of interest can call 
1-207-225- 2076 or email articles@turnerpublishing.net. 
Any views expressed within this paper do not necessarily 
refl ect those of this paper. This paper assumes no responsi-
bility for typographical errors that may occur, but will reprint, 
at no additional cost, that part of any advertisement in which 
the error occurs before the next issue’s deadline. This paper 
also reserves the right to edit stories and articles submitted 
for publication.
All content within our publication and on our website is for 
educational and entertainment purposes only and should 
not be considered personal, legal, or medical advice. In the 
state of Maine, cannabis is intended for use by those 21 and 
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The Salmon Paradox  
On the Kenai, with the help of a wonderful fish-

ing guide, I caught and boated a 63 lb. King Salm-
on. Diane, my late wife, caught a 33-pounder, too. 

In all my years of fishing, two fly fishing ad-
ventures stand out in my memory like no others: 
catching salmon that ran into rivers from the sea. 
These rivers were far removed from each other; 
one was the fabled Kenai River in Alaska and the 
other the equally fabled Upsalquitch River in New 
Brunswick. 

For sport angling, it was a heady time. The 
1990s, before the sea-run salmon were in a seem-
ing struggle for survival. 

On the Kenai, with the help of a wonderful fish-
ing guide, I caught and boated a 63 lb. King Salm-
on. Diane, my late wife, caught a 33-pounder, too. 
During that same decade, I was fortunate enough 
to fish the Canadian Upsalquitch River where, 
again with the help of a guide, I beached an 18 lb. 
fresh run Atlantic Salmon. 

Both angling experiences were, as the cliché 
goes, “about as good as it gets.” Don’t get me 
wrong. Fly fishing for Maine brookies on a remote 
trout pond during a Green Drake hatch is angling 
nirvana, yes, but a singing reel with a dancing At-
lantic trying to shake of a Rusty Rat is an adrena-
line rush of the first order! 

Today, both the Atlantic salmon run in the Ca-
nadian Maritimes and the King salmon runs in 
Alaska are just not what they were back then. Bio-
logically, they are in trouble. Alaska hasn’t banned 
King salmon sport fishing statewide, but some of 
its most important King salmon rivers are now 
closed, and the Yukon River system is under an 

extraordinary rebuilding program extending at 
least through 2030. 

On the New Brunswick Rivers, the salmon sit-
uation is a mixed bag. On the Miramichi River, 
which is arguably the most well-known, juvenile 
Atlantic salmon of all age classes in the four prin-
cipal Miramichi watershed rivers have declined 
significantly over the past 12 years. That river is 

in trouble, and today the fishing is in stark contrast 
to what it was in the days when my Dad salmon 
fished with the famous Red Sox hitter Ted Wil-
liams and came home with salmon for the freezer 
and lots of snapshots for the family album. 

Fishing wise, there is somewhat of a paradox on 
the New Brunswick Rivers. The fishing statistics 
can look pretty good while the salmon population 
is biologically in trouble. That’s because catch-
per-unit-effort in a handful of premium pools 
doesn’t tell us how many salmon the entire river 
system can produce. 

In chatting recently with a friend, who fishes the 
Restigouche River, the salmon angling this past 
June was, according to his report, “pretty darn 
good.” One of his fish was a 25-pound fresh run 
Atlantic, which, of course, he promptly released. 
(Fishing there is strictly catch and release). 

One stretch of the Restigouche produced an esti-
mated 160 salmon from 94 rod-days, or 1.7 salmon 
per rod-day. Anglers recorded 127 grilse and 33 
large salmon there. 

Most experts agree that, however perplexing, 
the sea run salmon picture is a survival mystery 
that is grounded more on what is going on at sea 
rather than in the rivers themselves. Components 
of the sea- survival equation include warming wa-
ters, commercial harvest, predation and a host of 
other factors. 

The author is editor of the Northwoods Sporting 
Journal. He is also a Maine Guide and writes a 
weekly outdoors column for a number of Maine 
newspapers. 

maine outdoors V. Paul Reynolds

Photo by Fred Hurley
The author and his late wife, Diane, with their day’s catch on the fabled 
Kenai River.
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2026 Dempsey Challenge
by Bill Van Tassel 
LEWISTON - Lewiston, 

Auburn, and surrounding 
areas experienced the 
eighteenth holding of the 
Dempsey Challenge on 
September 19. Since its 
inception in 2008 the pop-
ular event has been held 
in Lewiston’s Payne/Si-
mard Park, formerly Rail-
road Park that borders the 
Androscoggin River. The 
annual Fall event was the 
brainchild of local televi-
sion and movie star Patrick 
Dempsey. Dempsey spent 
his early years in Lewis-
ton, Turner, and Buckfield, 
attending schools in Turn-
er, Buckfield and Saint 
Dominic in Auburn. 

He started the Challenge 
as a fundraiser for the 
Dempsey Center for Can-
cer Care and Support after 
his mother’s cancer was 
diagnosed. With addition-
al offices in Portland and 
Westbrook, the main site is 
at Central Maine Medical 
Center in Lewiston. The 
Center offers a variety of 
support and strategies for 
cancer patients and their 
families. 

The early Dempsey 
Challenge happenings fea-
tured several biking events 

from 25 to 100 miles for 
touring bike enthusiasts. 
Participants could enter 
the challenge by getting 
financial sponsorship, ei-
ther individually or with 
a team. The starting and 
finishing point was in Si-
mard/Payne Park, where 
other activities were avail-
able for the curious spec-
tators. Running, walking 
and children’s events were 
also held for non-biking 
fundraisers. 

Patrick himself partici-
pated in the biking events 
doing the 50-miler in the 
first Challenge, finishing 
the distance along with 
a few of his profession-
al biker acquaintances. 
He always made himself 
available to the people 
gathered in Payne/Simard 
Park for conversation and 
photographs. Dempsey 
annually led an Honor/
Survivor Walk around the 
perimeter of the park as 
well as giving his opening 
and closing comments to 
everyone in attendance. 

There have been some 
minor changes to the 
overall event. It has been 
condensed into a one-day 
occurrence, with a special 
awards ceremony and din-

ner the evening before to 
thank the major fundrais-
ers. The biking distances 
are now 64, 50 and 25 
miles, along with 5-K and 
10-K running events. The 
Challenge remains a large 
crowd draw for both the 
fundraising participants 
as well as the curious vis-
itors. 

This year’s Dempsey 
Challenge nearly met its 
$2 million goal. Since 
2008 the Challenge has 
raised over $20 million. 
This money is used for ser-
vices such as counseling, 
support groups, nutrition 
and finance classes, and 

wellness programs. The 
overall event also involves 
the work of many willing 
volunteers. 

Reporter’s Note: I took 
part in the first Dempsey 
Challenge 50-mile bike 
ride, in addition to cover-
ing the event as a reporter. 
I did so for two reasons. 
One: I had lost my young 
wife to cancer in 2006 and 
trained for the ride in her 
honor. Two: I got to know 
Patrick well, as he was 
a sixth-grade student of 
mine at Turner Elementary 
School in 1975-76.

Bill Van Tassel photos
Patrick Dempsey (far right) leads the Survivors/Honor Walk around Payne/Simard Park in Lewiston on September 15 Dempsey Challenge 
fund raiser.

Turner Publishing reporter Bill Van Tassel (Left) and his former 
sixth-grade student (1976) Patrick Dempsey meet again at the 
September 15 Dempsey Challenge in Lewiston.�


