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Find him and you could 
win your own  stuffed Coop! 

See details on
 the Kids’ corner page.

Coop is hiding
somewhere in this 

publication... 
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Offi  ce: 207-782-7201 • Cell: 207-513-2644
Email: david@albert-burpee.com

253 Pine Street, Lewiston, ME 04240  www.albert-burpee.com

David Mailhot
Director

The Only Paper With Moxie • Just Good Reading Since 1992 February 2024 • Volume 28, Issue 2

Mon - Tue - Fri
9 to 5

  Sat 10 to 4
  Closed 

  Wed - Thurs
  Sun

170 Leeds Junction Road, Wales, ME • (207) 933-2034
GRASS FED: Beef, Pork, Chicken  & Lamb

• ALL NATURAL
      • LOCAL FOODS

March 1-10, 2024
Tickets: Adults $20.00 Students/Seniors $17.00

Cumston Hall * 796Main Street
Monmouth, ME 04259

March 1 100 2024

FMI visit us at: www.monmouthcommunityplayers.org

or call our box office at: #207-370-9566

RESIDENTIAL CUSTOMER

PRSRT STD
U.S. Postage

PAID
Portland, ME

Permit No. 570

ECRWSS

Class C Maine State Cheering Champions

Facebook photo
The Lisbon/St. Dom’s Cheering squad took first place February 10th at the 2024 State Cheering competition held 
at the Augusta Civic Center in Augusta.

CongratulationsCongratulations
Greyhounds!Greyhounds!

DON’T FORGET TO LOOK FOR THE PHONY AD!
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FOR JEWELRY - GOOD or SCRAP
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All Coins & Currency

M.A  Storck Co., Inc.
32 Main St., Suite 21, Freeport, ME  

 774-7271 
www.mastorckco.com

Established
1950

P

WE MOVED TO A NEW LOCATION! 

A BREAD COUCH 
YOU CAN EAT!

FLAVORS AVAILABLE:
 • RYE
 • WHEAT
 • RAISIN YUM!YUM!

CALL 555-555-555 TO ORDER YOURS TODAYCALL 555-555-555 TO ORDER YOURS TODAY

Wales sunset

Angela Archer photo
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CALENDAR OF EVENTS
If you are hosting a free community event and would 

like it added to our calendar, please email your details to:  
mainenews@turnerpublishing.net and include: Date of 
event; name of event; time of event; venue location; town; 
contact phone number. Late submissions may not be pub-
lished. Emailed events are processed faster. Our Maine 
Events calendar page is FREE for free community events. 
Church, library and school event news is free on this page. 
If you are a business and/or charging admission/fee, there 
is a charge for a display ad on these pages. Email: maine-
news@turnerpublishing.net. Call 207-225-2076 for pre-
payment options. Events for the Maine Events Calendar 
should be received two weeks before the event in order to 
be considered for publication. Please refer to our deadline 
chart at this link for specifi c publication deadlines: www.
turnerpublishing.net/pdf/Deadlines.pdf

1X2 AD 
THIS SIZE

2X2 AD 
THIS SIZE

MAINE NEWS PAGE

Call 225-2076 or 
email advertising@
turnerpublishing.net 

for pricing on our 
calendar page.

A Product ofMaine’s largest direct mail community 
publication company serving nearly 

250,000 homes and “It’s All Good News”!
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Maine’s LARGEST direct mail 
company serving over 600,000 readers,

and “Its All Good News”

Jacob Wall
Marketing Consultant

Cell: 207-713-0665
jacob@turnerpublishing.net

Call Jacob today for 
advertising!

Scott’s Antiques
    Looking to Buy!
30+ years of experience

Trustworthy appraisals based 
on current market value

Will come to you–house calls 
at your convenience

Seeking:
 • Antiques
 • Vintage Collectibles
 • Jewelry
 • Gold and Silver
  • Old & Interesting Items

Tel: 207-754-7478    Email: ScottsAntiques60@gmail.com
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February
Feb. 24  — Traditional 

Ham and Bean Supper, 
5:30 p.m., First Universalist 
Church of Norway, 479 Main 
Street, Norway, in the church 
Concert Hall, admission will 
be $10 and all are welcome!

Feb. 24  — “Soup, Chili, 
Chowder Supper”, 4:30-6:00 
p.m., soups, chilis, chowders, 
salads, bread, and homemade 
desserts, all for $12 Adults, 
and $5 for Children 8 and un-
der, 941 Meadow Rd. Casco, 
Maine 04015 or contact us at 
207-627-4282.

Feb. 25  —  God Doesn’t 
Give Us More Than We Can 
Handle, 10:00 a.m., First 
Congregational Church of 
Bridgton, 33 South High 
Street, Bridgton, after each 
sermon, we invite you to 
join us for Coffee with a 
Sermon Talkback, FMI call 
the church office at (207) 
647-3936 or visit www.bridg-
tonucc.com.

Feb. 27 — “Music for 
Mavis” 2nd Cabin Fever 
Concert, 6:30-8:00 p.m., 
featuring Kevin Libby, 
community room under the 
library, tea and hopefully cof-
fee available, bring a friend, 
bring a cookie, bring your 
love of music and commu-
nity. FMI call 754-0954.

Feb. 28  — “The Lost Art 
of Tea Leaf Reading Work-
shop”, 11 a.m. to 12:30 p.m., 
Callahan Hall on the third 
floor of the Lewiston Public 
Library, 200 Lisbon Street 
at the corner of Pine Street 
and Lisbon Street, Lewiston, 
participants should bring 
their own teacup for the pro-
gram, free, for information 
Lewiston Public Library at 
513-3135 or LPLReference@
lewistonmaine.gov.

Feb.  29  —  Leap Year at 
the Library, 12:00-4:00 p.m., 
Norway Memorial Library, 
258 Main Street, Norway, 
invited to contribute to the 
time capsule with small 
artifacts that represent current 
times and to write messages, 
coffee, tea, or cocoa, a little 
something extra on this “ex-

tra” day of the year, FMI call 
207-743-5309.

Feb -  April 13 — Free tax 
preparation by IRS-certified 
volunteer tax preparers for 
qualifying households earn-
ing up to $64,000 annually, 
hosted by Midcoast CA$H, 
appointments required in 
Bath, Boothbay, Bowdo-
inham, and Wiscasset. To 
schedule an appointment, 
call 207-295-6340, 207-
751-3756, or visit www.
eznetscheduler.com/Calen-
dar/MidcoastMaineCASH.

March
March 3  —  You Have to 

be Worthy to be Welcome at 
The Table, 10:00 a.m., First 
Congregational Church of 
Bridgton, 33 South High 
Street, Bridgton, after each 
sermon, we invite you to 
join us for Coffee with a 
Sermon Talkback, FMI call 
the church office at (207) 
647-3936 or visit www.bridg-
tonucc.com.

March 7 — Intro to 
Parkinson’s Disease – Signs, 
Symptoms, Treatments 
and Support, 4:30 p.m. to 6 
p.m., Bethel Congregational 
Church, 32 Church Street, 
Bethel, focus on early signs, 
diagnosis, treatments, and 
support resources, snow date 
is March 14, event is free and 
open to the public.

March 7 — Maine-St. Pat-
rick’s Day Themed Concert, 
6 p.m., Community Meeting 
Room, Lithgow Library, 
performance is free, but you 
must reserve a seat by visiting 
the library calendar at www.
lithgowlibrary.org or by 
calling the Reference Desk at 
207-626-2415.

March 10 — So-called 
“Biblical Family Values,” 
with guest speaker Cassie 
Cooper from OUT Maine, 
10:00 a.m., First Congrega-
tional Church of Bridgton, 33 
South High Street, Bridgton, 
after each sermon, we invite 
you to join us for Coffee 
with a Sermon Talkback, 
FMI call the church office at 
(207) 647-3936 or visit www.

bridgtonucc.com.
March 15  —  Little Keep-

sakes: Headbands and Wraps, 
10:00 a.m. - 11:30 a.m., 
Lewiston Public Library 
Children’s Department (third 
floor), caregivers will be able 
to create personalized head-
bands, wraps, or hats for their 
young children using a va-
riety of embellishments and 
materials, recommended for 
kids ages birth to 6 years and 
their caregivers, FMI contact 
the Children’s Department 
at 513-3133, LPLKids@
lewistonmaine.gov.

March 15 — Bake Sale, 
1:00 p.m., Chesterville Town 
Hall, 409 Dutch Gap Road, 
Chesterville, coincides with 
the town elections, sponsored 
by North Chesterville Exten-
sion Homemakers, proceeds 
benefit town of Chesterville.  
FMI 778-3156.

March 17 —  Jesus Was a 
White Guy Holding a Lamb, 
10:00 a.m., First Congrega-
tional Church of Bridgton, 33 
South High Street, Bridgton, 
after each sermon, we invite 
you to join us for Coffee 
with a Sermon Talkback, 
FMI call the church office at 
(207) 647-3936 or visit www.
bridgtonucc.com.

March 20 — Skowhegan 
High School Class of 1963 
breakfast, 9:30 a.m., Good & 
Plenty Restaurant, (f/k/a ‘Ole 
Sole Mio Rest.) Lakewood 
Road, Rte. 201, Skow-
hegan, event of inclement 
weather the breakfast will be 
cancelled, questions call 207-
858-0946.

March 22 — Fill the Plate 
Breakfast, 7 to 9 a.m., Hilton 
Garden Inn Riverwatch, 
Auburn, tickets are $30 per 
person ($35 at the door) and 
are available at www.senior-
splus.org/march-for-meals 
or by calling 207-795-4010. 
Seats are limited and advance 
registration is recommended.

March 22 —  Fill the Plate 
Breakfast, 7 to 9 a.m., Hilton 
Garden Inn Riverwatch, 
Auburn, honor Lewiston 
resident Lucy Bisson with 
2024 Ikaria Award, feature a 
talk by Maine humorist Gary 

Crocker. Tickets are $30 per 
person ($35 at the door) and 
are available at www.senior-
splus.org/march-for-meals 
or by calling 207-795-4010. 
Seats are limited and advance 
registration is recommended.

March 24 — Palm 
Sunday - Unlearning Empire, 
10:00 a.m., First Congrega-
tional Church of Bridgton, 33 
South High Street, Bridgton, 
after each sermon, we invite 
you to join us for Coffee 
with a Sermon Talkback, 
FMI call the church office at 
(207) 647-3936 or visit www.
bridgtonucc.com.

March 24  —  Easter 
Egg Hunt, 2:00 p.m. at the 
Chesterville Town Hall at 
409 Dutch Gap Road, Ches-
terville, events are free and 
open to the public, children 
come join the fun activities, 
parents may take pictures of 
their children with the Easter 
Bunny, FMI call 778-3156.

March 28  — Afternoon 
Darkness: The Great North 
American Eclipse, 6:30 
p.m., Community Meeting 
Room, Lithgow Library, 45 
Winthrop Street, Augusta, 
Astronomer Edward Herrick-
Gleason, Director of the 
Southworth Planetarium in 
Portland, will be giving a talk 
on the upcoming total solar 
eclipse of April 8, 2024, FMI 
please call the library at (207) 
626-2415 or visit our website 
at www.lithgowlibrary.org.

CANCELLATIONS
None listed.

Events for the Maine News 
Calendar should be received 
two weeks before the event in 
order to be considered for publi-
cation. Please refer to our dead-
line chart at this link for specific 
publication deadlines: https://
www.turnerpublishing.net/pdf/
Deadlines.pdf. Email your event 
information to articles@turn-
erpublishing.net and include: 
Date of event; name of event; 
time of event; venue location; 
town; contact phone number. 
Late submissions may not be 
published. Emailed events are 
processed faster.
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Did you find Coop?
Look for Coop somewhere in this paper,  (not this page or 
page 1) mail us us the name of the paper and page he is on, 
you could win a Coop stuff y!

Name

Address

Paper

Page #                  Phone #

Email info to: kidscorner@turnerpublishing.net
Or mail to: Turner Publishing

P.O. Box 214, Turner, ME 04282

L
p
y
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Crossword

SudokuFamous Birthdays

HHoroscopes

CLUES ACROSS
1.  Home of Iowa State 
 University
5.  __-fi (slang)
8.  Mottled green and 
 yellow fruit
12. Capable of thinking 
 and expressing 
 oneself clearly
14. Sports broadcaster 
 Eagle
15. Midday
16. Kinsmen
18. Cable network
19. Simpleton
20. Brunch beverage
21. Fed
22. European capital
23. Native inhabitants
26. Mechanical device
30. Rare geese native to 
 Hawaii
31. Bedroom furnishing
32. The products of 
 human creativity
33. Mass transit option
34. Made a mistake
39. Sacred sound symbol
42. Large N. American 
 reindeer
44. Dull and flat
46. Partner to huffing
47. Written works
49. Monetary unit of 

 Serbia
50. Midway between east 
 and southeast
51. Peninsula of 
 southwestern Asia
56. Widely used 
 multiuser OS
57. Aggressive dog
58. Varnished
59. Hindu queen
60. Time units, abbr.
61. Farm animals
62. Capital of Latvia
63. Where golfers begin
64. Takes to civil court

CLUES DOWN
1.  One who graduated
2.  An inspired holy 
 person
3.  Electronic counter-
 countermeasures
4.  A place to store things
5.  Indian instrument
6.  Spanish saloon
7.  Whole number
8.  Not fastened
9.  Gives a boost
10. Lounges about
11. Interested in
13. Remove salt
17. Type of sword
24. Naturally occurring 
 solid material

25. Gets involved 
 without being invited
26. Feline
27. Bobby __, NHL 
 champ
28. “Kill Bill” actress 
 Thurman
29. Hawaiian dish
35. Moroccan coastal 
 region
36. Baseball statistic
37. Long period of time
38. Moved earth
40. Central Netherlands 
 city
41. Take stock of
42. Central processing 
 unit
43. Distinctive qualities 
 one generates
44. Getting stuck
45. Loss of bodily 
 movements
47. Veranda
48. Abrupt
49. What cats do
52. Expresses pleasure
53. Type of cheese
54. Professional STEM 
 organization
55. Automatic data 
 processing systems

ARIES - Mar 21/Apr 20
Take a few days off from work if you find you have been run-
ning yourself ragged, Aries. The pressure to be the best may 
have gotten to you and you need a rest.

TAURUS - Apr 21/May 21
Powering through a situation sometimes works, but not if you 
are feeling ill or injured, Taurus. Prioritize your health right 
now and take a step back if need be.

GEMINI - May 22/Jun 21
Gemini, there are always two sides to every story, so resist the 
urge to weigh in on a situation between friends right now. Get 
all of the information first and then stay neutral.

CANCER - Jun 22/Jul 22
Listen to someone’s feelings when they come to you and try 
to vent, Cancer. Exhibit some patience and help this person 
work through his or her issues.

LEO - Jul 23/Aug 23
A great opportunity is coming down the pike, Leo. You will 
have to get your timing correct to maximize its impact on 
your life. Organize all of the elements you can control.

VIRGO - Aug 24/Sept 22
Advice from a loved one prompts you to reevaluate your 
plans for the coming weeks, Virgo. Step away from the situ-
ation to see how things might work.

LIBRA - Sept 23/Oct 23
It is important to take the reins this week, Libra, particularly 
if you want to get noticed by those in positions of power. You 
need to be your own best advocate.

SCORPIO - Oct 24/Nov 22
Sometimes the hardest thing to do in a situation is to stay 
silent when you don’t agree with things, Scorpio. Keep in 
mind that others may not be ready to hear your advice.

SAGITTARIUS - Nov 23/Dec 21
Take ownership of any mistakes you have made and learn 
from them this week, Sagittarius. That is the only way you 
can grow as a person and make a difference in others’ lives.

CAPRICORN - Dec 22/Jan 20
Capricorn, are you ready to accept the consequences of your 
actions? If you go out on your own path when others are 
warning against it, you will need to confront the consequenc-
es on your own.

AQUARIUS - Jan 21/Feb 18
Aquarius, you may be ready to make a big move in your life, 
but others may not be there with you just yet. You need to find 
the timing that works for as many as possible.

PISCES - Feb 19/Mar 20
Pisces, it may not be possible to put blinders on for every 
situation. However, sometimes it is adviseable to look the 
other way in the name of keeping the peace.

FEBRUARY 25
Sean Astin, Actor (53)

FEBRUARY 26
Nate Ruess, Singer (42)

FEBRUARY 27
Josh Groban, Singer (43)

FEBRUARY 28
Kelly Bishop, Actress (80)

FEBRUARY 29
Ja Rule, Rapper (48)

MARCH 1
Jensen Ackles, Actor (46)

MARCH 2
Luke Combs, Singer (34)
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Tickets 207-689-2000
46 Cedar Street, Lewiston

www.francocenter.org

TICKETS ON SALE NOW

B E N N E T T  R A D I O  G R O U P

Underwriter Media Sponsors

Save these dates!Save these dates!
Bean Supper 
Feb. 24 & March 30

Visit our
 Online Event

Calendar 

Magic Bus: The Who 
Tribute Band

Tickets range from  $25 to $35
7 p.m. Saturday, March 9

Show sponsors: Dirigo Federal Credit Union; 
Lawn Guard Lawncare; Norway Savings Bank; and 

Platz Associates

Come to a Franco-American traditional dinner!
Doors at 4:30 p.m. $12 per adult; $5 children 12+

$20 in advance
$25 at the door

Joseé Vachon Concert
2 p.m. Saturday, Feb. 17

Show sponsors: 
FACE Foundation and TV5 Monde

Doors open one hour before shows. Parking is in the mill lot on Oxford St.

Bridgton Jazz
Sunday, Feb. 25 at 1 p.m.

Poutine, Pea Soup & Trivia Social
Monday, Feb. 26 from 11 a.m. - 1 p.m. $12pp

Women Who Risked Everything for Music
6pm Friday, March 1 • Featuring soprano Malinda Haslett, pianist Scott Wheatley
in collaboration with University of Southern Maine. Free but RSVP required.
Show sponsors are: Maine Community Bank; Maine Advisory Associates; a Friend; TempleShalomAuburn; 
UMaine Judaic Studies; DentalLace.com; and UMaine Women’s, Gender, and Sexuality Studies.

BMW: The Last Hurrah
Sunday, March 10 from 2-4 p.m.

Glow Dance Party
with Heritage Hall Cash Bar

Friday, March 15 from 7 - 10 p.m.
$10 at door; pay what you can

$30 in advance
$35 at the door

Denny Breau
Mark Miller

Arlo West

Wear white!

$15-$20

CALL: 207-946-4444
www.independentpowermaine.com

The Ultimate Wood Heat 
Outdoor Wood and Wood Pellet Boilers
Easy to operate
and easy to maintain

Maine’s oldest Central Boiler dealer

GREENE
MAINE

*

Rebate

Up to

$ , 0ThermoPEX® pipe
parts & accessories

*Up to $6,000 rebate from Effi  ciency Maine. Plus $2,000 tax credit, US Internal 
Revenue Sec. 25(C) eff ective 1/1/23. Visit independentpowermaine.com for more details.

Scam Alert Bulle� n Board

The Grandparent Scam Lives On

Grandparents love their grandchildren, 
and criminals love to take advantage of 
that. Indeed, scammers con� nue to fi nd 
ways to put new spins on an old scam to 
target grandparents’ hearts and wallets.

The Grandparent Scam typically starts 
with a call from someone claiming to be 
your grandchild or a person reaching out on 
their behalf who needs your help urgently. 

They will say that your grandchild was in 
an accident or in jail and that they need 
money right away. They may ask you for a 
wire transfer or gi�  card, but there’s a rise 
in requests for cash – cash that the caller 
will pick up from your home. 

 If you fi nd yourself confronted with such 
a story and start to feel the emo� onal tug 
of the “emergency,” hang up the phone. 
Call your grandchild or their family to con-
fi rm they are safe. 

Be a fraud fi ghter!  If you can spot a scam, 
you can stop a scam.

Visit the AARP Fraud Watch Network at aarp.org/
fraudwatchnetwork  or call the AARP Fraud Watch 
Helpline at 1-877-908-3360.

Need a scam prevention speaker for your group? 
Go to aarp.org/me or call 1-866-554-5380.

(Universal Pictures-Ap-
ple Original Films)

While James Bond is still 
on his break from the game, 
the spy genre will have to 
find fresh, new ways to 
entice the action-loving 
public. Director Matthew 
Vaughn, who previously re-
defined the sub-genre with 
his Kingsman franchise, 
returns to turn it all on its 
head in the newest comedy/
thriller Argylle. As the pro-
motional materials point 
out, expect the unexpected 
as this story goes from one 

way to another. 
Elly Conway (Bryce Dal-

las Howard) is a popular 
author known for her series 
of spy novels starring Agent 
Argylle (Henry Cavill) and 
his sidekick Wyatt (John 
Cena). But upon finishing 
her fifth novel, she sud-
denly has writer’s block 
and can’t come up with one 
more chapter, so she and her 
pet cat Alfie hop on a train 
to visit her mother Ruth 
(Catherine O’Hara). How-
ever, her fellow passenger 
named Aidan (Sam Rock-
well) reveals himself to be a 
real-life spy before helping 
her evade a group of thugs 
trying to kill them. He soon 
tells her that her manuscript 
somehow mirrors what’s 
going on involving a disk 
drive and a sinister organi-
zation led by its director Rit-
ter (Bryan Cranston). 

Elly is soon forced to be 
a real spy herself as she and 
Aidan retrace her knowledge 

of research around London. 
Aside from that, she also 
must face her nervousness 
while being invaded by Rit-
ter’s men. More information 
will come to light once they 
meet with a former CIA di-
rector (Samuel L. Jackson) 
including the identity of the 
real Argylle. 

Without giving away the 
story the trailer cleverly 
hides, it is a hodgepodge of 
other movies, not just spy 
films. Unlike Lift, which 
didn’t do much to replicate 
other films, this one at least 
tries to tell a different story 
using the best parts possible. 
It’s basically if you took the 
plot of The Lost City and 
turned it into a spy film in 
the vein of Bond, Bourne, 
and The Spy Who Came 
in From the Cold. That 
said, there are many twists 
throughout the second and 
third acts that can feel re-
dundant as it goes on. 

The result certainly gels 

when Vaughn is bringing his 
Kingsman magic to the pro-
ceedings. Despite too much 
slow-motion that Zack Sny-
der would normally indulge 
in, the action scenes are 
pretty well-made, and some 
stylish choices feel fresh 
and original. For example, 
there are times when Elly’s 
POV switches between 
Aidan and Argylle dur-
ing the fight scenes giving 
both Rockwell and Cavill a 
chance to show off their dif-
fering styles. These choices 
help to keep the viewer en-
gaged as well as guess their 
way through the first part of 
the movie before the twists 
come in. 

On the downside, the 
action scenes suffer from 
shoddy-looking CGI, which 
is surprising for a film cost-
ing $200 million. The open-
ing chase scene with Argylle 
and a vixen (pop star Dua 
Lipa) gets unnecessarily 
cartoonish like a dollar-store 

Bond film gone wrong. Then 
you have a fight scene in the 
third act (with oil left over 
from Killers of the Flower 
Moon, maybe) that goes 
over the top and stretches 
believability to its limits. It 
makes you miss the realism 
of seeing Tom Cruise fly off 
a mountain in a motorcycle 
plus they may not have used 
a cat on set a lot, which may 
explain the CGI that looks 
rushed. 

This movie certainly has 
a particularly good cast to 
help keep the entertainment 
afloat. Howard makes for 
a fine lead though Rock-
well easily upstages her 
in every scene with his 
charm, humor, and fancy 
footwork. Cranston plays 
the despicable villain well, 
while O’Hara replays her 
Kevin’s Mom role but with 
some unexpected touches 
that cannot be revealed. The 
rest of the main cast, includ-
ing Cavill, Cena, Jackson, 

Lipa, Ariana DeBose, Sofia 
Boutella, and Richard E. 
Grant, are more like cameo 
fodder for the sake of this 
story. Even in his limited 
scenes, Cavill still proves 
he can be a pretty good 007 
with better-quality material. 

Maybe not for everybody, 
but Argylle has enough fun 
moments to make it enter-
taining enough despite its 
flaws. It’s one of those “turn 
off your brain to enjoy” ac-
tion films like The Beekeep-
er only to test your patience 
in its otherwise overlong 
140-minute runtime. It is 
still worth checking out on 
the big screen, especially if 
you prefer the cheaper mati-
nee option. 

THE MOVIE’S RAT-
ING: PG-13 (for strong vio-
lence and action, and some 
strong language) 

THE CRITIC’S RAT-
ING: 3.25 Stars (Out of 
Four) 

Argylle  
MOVIE REVIEW

Lucas AllenLucas Allen

HELPFUL HOTLINE NUMBERS
Maine Crisis Line 1-888-568-1112

NAMI Maine1-800-465-5767
Frontline Helpline 1-866-676-7500

National Distress Hotline 1-800-985-5990
Maine 211 (Maine Health and Human 
Resource Support Services) Dial 211
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Open Tues-Fri 8am-5pm
Sat 8am-1pm

255 US Highway 202, Leeds, ME  04263     207-933-4976 • DoItAtReggies.com

Our new snowmobile inventory is here and ready to roll!
Our nneew ssnnnoowmmobbbiillee i t ii h

Let It Snow, Let It Snow, 
Let It Snow!

Stop in 
and see the 
NEW 2024 
Renegade 

Enduro  today!!  

PORTOFINO REMODELING, LLCPORTOFINO REMODELING, LLC
Looking for the best walk in tub?

Best walk in shower?
Available at the best price?

We are a Maine Company.We are a Maine Company.

PORTOFINO REMODELING, LLCPORTOFINO REMODELING, LLC
69 Laurier Street, Lewiston, ME 0424069 Laurier Street, Lewiston, ME 04240
CALL TODAY! 207-513-6913CALL TODAY! 207-513-6913

186 Sabattus Road, Sabattus, ME • (207) 375-6253
2 Miles Off I-95 Exit 86      Family Owned & Operated     

WE HAVE MILWAUKEE PRODUCTS!WE HAVE MILWAUKEE PRODUCTS! WE HAVE ICE FISHING GEAR WE HAVE ICE FISHING GEAR 

3

Seasonal GuideSeasonal Guide  
If you would like to be in this special section contact your sales rep directly, call the office at 

(207) 225-2076 or email us at advertising@turnerpublishing.net
WinterWinter
Fresh air pays dividends, even when it’s cold

Metro
The great outdoors 

beckons millions of peo-
ple each spring, summer 
and fall, but far fewer in-
dividuals spend as much 
time outside in winter. 
However, spending time 
outdoors can help to 
improve moods just as 
much when the mercu-
ry drops as it can when 
temperatures are warm. 
The United Kingdom-
based Mental Health 
Foundation reports that 
nature helps to generate 
positive emotions such 
as calmness, joy and 
creativity. The MHF 
also notes that con-
nectedness with 
nature has been 
linked to lower 
levels of poor 
mental health, par-
ticularly depression 
and anxiety.

Metro photo

For store hours 
and more info

483 R483 Richmond Road, Litchfi eld

268-9181 OPEN 7 DAYS 
A WEEK

WE HAVE WOOD PELLETS!

RV Antifreeze

APEX DISPOSAL SERVICESAPEX DISPOSAL SERVICES

CALL TODAY
Topsham 207-713-8099 

Open 7 Days a Week 7am-7pm

ROLL-OFFROLL-OFF
DUMPSTERSDUMPSTERS
STUMP GRINDINGSTUMP GRINDING

TRACTOR WORKTRACTOR WORK
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We are Hiring qualifi ed individuals for:
• Entry Level to Master Electricians posi� ons

• Service Technicians for maintaining & servicing 
 residen� al and commercial pump sta� ons 

• Licensed electricians with experience in pump 
 controls, sewage pumps and accessories.

• Laborers

STEVENS 24 HR.
ELECTRIC & PUMP SERVICE INC.ELECTRIC & PUMP SERVICE INC.

Stevens Electrical & Pump 
Service in Monmouth is 
NOW HIRING!

Stevens Electrical & Pump Service is a small family 
owned business with over 30 years of combined 

hands-on experience. We work with Residen� al and 
Commercial jobs in the Central Maine area.

We are looking for self-mo� vated and personable ap-
plicants to come join our team. Pay is based on experi-
ence and we are willing to train the right individual. To 
apply, Email your resume to stevenselectric@fairpoint.
net or call 207-933-9638 to set up an interview today! 

JOB DESCRIPTION:
Work from home of�ice or company of�ice. Base plus com-

missions on sales.  This position is customer service and com-
munity focused and is responsible for generating advertising 
sales. You will be connecting with advertisers, businesses 
and the community via phone, email, Zoom, and in-person.  
Prospecting sales opportunities and selling print, digital ads, 
and direct mail �lyers is the primary function of this position. 
Primary territory is Maine. Being involved and knowing the 
community is very important to the success of this position. 
The perfect candidate for this position must have a winning 
attitude and be competitive by nature and have the strong 
desire to help grow and nurture businesses and community. 
Knowledge of direct mail marketing and digital marketing 
is helpful. Must have 5 years sales experience, preferably 
in advertising or media. Must have a working knowledge of 
computer software programs such as Microsoft Of�ice,  social 
media platforms and database systems. Must be organized 
and detailed. Must have a home computer or laptop, printer, 
cell phone and a dependable car and a valid driver’s license. 
Opportunities for Sales Management is a natural progression 
for this position and anyone with sales and marketing skills 
in the media world should apply. We are an EOE. Full bene�its 
included.

ABOUT THE COMPANY. Turner Publishing Inc. is the larg-
est direct mail, “Good Community News” publishers in Maine. We 
publish 20 Total Market Saturation, “Good Community News” 
Publications. We mail to over to 200,000 mailboxes in Maine and 
reach over 607,000 readers. Our publications are also accessible 
FREE online. In our magazine division, we publish one of the 
strongest state of the art cannabis magazines and a Maine craft 
brew magazine. We are a Maine, family owned business who have 
been supporting the communities we serve for over 30 years. We 
offer full bene�its and company perks. If interested in learning 
more, please call 207-225-2076, or send resume to jobs@turner-
publishing.net

Ready for some fun? Do you enjoy being a part of your 
community, spreading Good News, being creative and 

helping businesses grow? Then this job is for you!

HELP
WANTED

SALE/MARKETING 
CONSULTANT

Funny Things Kids Say
Turner Publishing, Inc.

P.O. Box 214, Turner, Maine 04282
Or email: FunnyThingsKidsSay@turnerpublishing.net

Share the funniest thing your 
kid or grandkid said this week!

Name:

Address:

City:                                                State:                                               

Zip:

Email Address:                                                        

Phone:  

Would you like to receive email notification of local 
sales and specials      ___Y    ___N

Please tell us your age (circle one)  12-25 yrs.   26-35 yrs.  
36-45 yrs.  46-55 yrs.  56 yrs.  & up

Gender: ___Male ___Female

How do you receive your news (circle all that apply):
print               computer mobile

Submit this form with your 
Funniest Thing Kids Say 

conversation. Winners chosen 
randomly from entries that 

include this form and a 
submitted conversation.

Funny Things Kids Say!Funny Things Kids Say!
Reagan: (Age 4) Mommy, 

I want to go on a trip to Eng-
land.

Sarah: (Mother) Why 
there?

Reagan: Because I can 
speak their language.

– Daniel Vachon, Auburn

Previously ran in February 2017 issue.
 In the quiet of the night, 

my six-year-old grand-
daughter, Scarlett, said to 
her mom, “Mom, Ian  bit 
me today, look.” Ian is her 
four-year-old brother.  She 
showed her mom a nice big 
bite mark on her arm.  Then 
she said, “But don’t worry, 
Mom, I spanked him for it.” 
– Sharon Goss, Mechanic 
Falls.

When my son Jeremy was 
three years old, we had just 
moved to Maine. He came 
down the stairs in my flower 
shop, naked with his snow-
suit dragging behind him. 
He said to me, “Mom, do 
I put this on with just my 
skin?” Everyone was crack-
ing up. Also, my son liked to 
take bubble baths when he 
was around three years old. 
One day, I went in the bath-
room to give him a towel 
and noticed he was sitting 
on a spatula. I said, “Jer-
emy, what are you doing?” 
He replied, “I’m cooking 
me self.” I had to leave the 

room. – MeMaineLady via 
email.

We recently went to a 
family Christmas party. The 
kids opened up all their gifts 
first, followed by the adults 
doing the annual Yankee 
swap. My four-year-old son 
decided that instead of play-
ing with his new toys with 
his cousins, he wanted to sit 
in with the adults. 

We drew our numbers and 
every time somebody went 

to pick a gift, my son would 
loudly yell, “Merry Christ-
mas everyone!” There were 
18 of us. – Whitney Curless-
Clark, Winslow.

We were having coffee 
after our evening meal and 
my six-year-old daughter 
was clearing off the table. 
She asked what she should 
do with the fat from the 
meat. I asked her, “What 
did she have in her hand, is 
it fat?” She answered, “No, 
it’s skinny.” – Judy Morin, 

Lewiston.
I was watching a musi-

cal performance with my 
six-year-old daughter, and 
she saw the sheets of music 
in front of the musicians. I 
told her that some day she 
could learn to read music. 
She said, “Oh, that’s okay. 
I can already read music. 
There’s words right under-
neath it.” – Gwynne Rothert 
via email.

Protect Yourself After A 
Slip and Fall Accident

These tips are 
brought to you by

1

2

3

4

Winter conditions aff ect more than just roads. 
Each year, Mainers are injured on icy steps, 
slippery walkways, and untreated parking lots.

Landlords and business owners are required by 
law to keep their property safe. This includes 
places like shopping centers, restaurants, and 
apartment complexes.

After a slip and fall, it’s important to photograph 
the accident scene and also your injury. Make 
note of the conditions and time of day, and be 
sure to speak to any witnesses and get their 
contact information.

If you or a loved one suff er a bad fall, you 
shouldn’t have to bear the fi nancial burden. 
Never sign any paperwork from an insurance 
company without knowing your legal rights. NEED A JOB?

NEED TO HIRE HELP?
Check out the Turner Publishing, Inc. Jobs Board at

www.mainejobstoday.com

 • You can find us free online at www.turnerpublishing.net
• You can find us at one of your local grocery stores while supplies last 
• You can pick one up at our office in Turner

To serve you better-not only do we mail 
our good news publications to your mailbox:
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NEED A JOB? NEED TO HIRE HELP?
Check out the Turner Publishing, Inc. Jobs Board at   www.mainejobstoday.com

Apply online:
Androscoggin.org/careers
For more information about openings in your county, 
call Lynzie Pinard (207) 795-9423.

JOIN OUR TEAM!

Flexible Scheduling, Competitive Wages, Tuition Reimbursement, 
Student Loan Forgiveness, Mileage Reimbursement, 
Professional Development, Proven Leadership since 1966

Behavioral Health
BHP – Behavioral Health Professional
Outpatient Clinicians
High School/GED and Bachelor’s Level positions available

Androscoggin Home Healthcare + Hospice is Maine’s largest and most 

behavioral healthcare services since 1966. We help people of all ages thrive 
and maximize their independence by providing skilled medical, emotional, 
and state-of-the-art solutions needed to achieve personal health goals.

Health &Health &
Your Health, Your Health, 

Mind & Body Mind & Body 
ConnectionConnection

PAYROLLMGT.COM  
800-734-6880 | Auburn, ME

From one small 
business to another, 
we bring the personal 
back to payroll.

Fern’sFern’sFern’s
Estimating & Claims Office

207-353-2329

SERVING MAINE AND NEW HAMPSHIRE

Wellness Based Eldercare
1-24 Hours

(207) 689-2005
www.seniorsonthego.com

SERVING MAINE AND NEW HAMPSHIRE

Wellness Based Eldercare
1-24 Hours

(207) 689-2005
www.seniorsonthego.com

February is Heart Health Month
Go Red for Women was 

February 2nd, but the whole 
month of February is heart 
health month wherein we wear 
RED to enhance awareness of 
the number 1 killer amongst 
women. Cardiovascular dis-
ease (CVD) is the number one 
health threat leading to heart 
attacks in women. It is impor-
tant to practice good habits 
at every stage of life and be 
aware of any underlying or 
genetic history in your family 
that may lead to a higher risk 
of CVD. 

New research suggests that along with nutrition, activity, 
stress, genes and smoking, sleep has an impact on CVD and 
stroke in women too, especially as we transition through peri-
menopause, menopause, and post-menopause. 

The lead investigator of this recent study, Dr. Brooke Aggar-
wal, an assistant professor of medical sciences in the cardiology 
division at Columbia University Medical Center in New York 
City states, “Women who are going through menopause should 
definitely keep an eye on their sleep habits and take this seri-
ously.” “They should know that sleep disturbances are common 
and something they may need to discuss with their health care 
team.” 

Many women going through menopause report trouble sleep-
ing, particularly difficulty staying asleep or waking up too early. 
The risk for sleep apnea, which may be related to hormonal 
changes and weight gain, also increases during this period of a 
woman’s life. Apnea can obstruct oxygen supply and the ability 
to get rest and feel rested. 

Last year, the AHA added sleep duration as one of eight key 
measures of cardiovascular health, recommending adults get 
from seven to nine hours per night. The other components in-
clude not smoking, maintaining a healthy weight, staying physi-

cally active, eating a healthy diet, and maintaining blood pres-
sure, blood glucose and cholesterol levels within the normal 
range. 

The AHA agrees that Women with poor sleep quality are three 
times more likely to have poor overall cardiovascular health 
scores. They were also more likely to score low on the diet and 
exercise component. 

Dr. Michael Grandner, director of the sleep health and re-
search program and an associate professor in the department 
of psychiatry at the University of Arizona in Tucson, states, 
“Because women often juggle multiple challenges at this stage 
of life, such as being at the top of their careers and simultane-
ously caring for aging parents and teenagers, “they might just 
assume these sleep problems are due to stress. They may also 
be experiencing the beginning stages of chronic illness that can 
accompany midlife, increases in weight, inflammation and other 
factors that make getting a good night’s sleep more difficult,” he 
said. But that does not mean poor sleep is inevitable. 

“Women shouldn’t let anyone tell them that it’s just fatigue 
or that it’s just part of being in this age group,” Grandner said. 
“It’s a sign there might be something worth fixing. If they are 
struggling with sleep and it is impacting their day, they should 

not just excuse it away. It could have an impact on heart health, 
and there are solutions out there that can reduce those risks. 
Grandner suggests consulting a healthcare expert for ways to 
get better rest and or diagnose the root cause. 

Ways to improve your sleep patterns: 

1. Seek help from a healthcare professional specializing in 
sleep disorders. 

2. Adopt good sleep habits like winding down before bed by 
meditating or practicing yoga. 

3. Develop good eating habits like not eating before bed, 
eliminating, or cutting back on caffeine. No caffeine after noon. 

4. Taking a daily walk and making exercise a regular routine 
earlier in the day and not before bedtime. 

5. Going to bed at a routine time and waking at a routine time. 

6. Eliminate or decrease alcohol consumption. 

7. If you wake up in the middle of the night, record your 
thoughts on a tape recorder so you can let go of what is bother-
ing you and deal with it in the morning instead of letting it race 
around in your head. 

8. Practice breathing exercises before bed to help you relax.

9. Avoid nicotine.

10. Consult with your dentist or primary care physician on a 
breathing device or mouthpiece if apnea is found to be an issue. 

Live Long, Live Well

Jodi Cornelio

Live Long, Live Well
Jodi R. Cornelio, AS, BA, MBA
Nutritionist, Personal Trainer 
and Motivational Speaker
jcornelio@turnerpublishing.net
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WWW.SIDEBYEACHBREWING.COM
2 0 7. 6 8 9. 3 0 3 0

1110 MINOT AVE., AUBURN

Ll
witH this coupon
Any Food Item
off$5

try our new Brewpub Menu!

Ware-Butler Building Supply partners with MPA 
to present  Basketball Championships  

AUGUSTA — The Maine 
Principals’ Association 
(MPA), the state’s govern-
ing body for high school 
athletics, and Ware-Butler 
Building Supply, one of 
Maine’s leading providers 
of building supplies and 
lumber, have announced a 
partnership that provides 
the family-owned operation 
the opportunity to be the pre-
senting partner of the storied 
MPA Maine State Basketball 
Tournament, including the 
Regional Championships 
and State Championships. 

“At Ware-Butler Build-
ing Supply, we take pride 

in serving homeowners and 
contractors since 1925,” 
said Glen Albee, President 

of Ware-Butler Building 
Supply. “The MPA has been 
promoting, organizing, and 

regulating interscholas-
tic activities in the state of 
Maine since 1921, so our 
long-standing organizations 
and values fit well into each 
other’s mission.” 

Every year, more than 
200 of Maine’s nearly 300 
high school boys’ and girls’ 
basketball teams from five 

classifications qualify for 
the tournament, and more 
than 90,000 fans flock to see 
their favorite teams compete 
for their classifications re-
spective “gold ball” trophy.  

“We are honored to sup-
port the highly celebrated 
Maine State Basketball 
Tournament presented by 

Ware-Butler Building Sup-
ply,” continued Albee. “We 
look forward to watching 
all of the action unfold and 
being present to watch 10 
new state champions be 
crowned.”  

“Ware-Butler Building 
Supply’s commitment to 
supporting the MPA through 
the basketball tournament 
is appreciated by the MPA 
and our member schools,” 
said Michael Burnham, Ex-
ecutive Director of the MPA. 
“We are dedicated to sup-
porting student activities, 
adding to the championship 
experience, and working 
with our talented athletes, 
coaches, athletic administra-
tors, principals, and school 
leaders.” 

2024 Oak Hill Cheerleaders

Louise Gauthier photo
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Community Services resource 
center for Androscoggin, 

Franklin, and Oxford counties

8 Falcon Road
Lewiston, ME  04240

1-800-427-1241 • 795-4010
www.seniorsplus.org
Like us on Facebook!

Fill the Plate Breakfast 
on March 22 will benefit 

Meals on Wheels 
Aside from a winning lottery ticket or a trip 
to Cancun, what better way to relieve the 
March winter doldrums than laughter and 
supporting a good cause? 

Both elements will be featured at the 2024 
Fill the Plate Breakfast to benefit the Meals 
on Wheels nutrition program at SeniorsPlus. 
The event will feature a talk by beloved 
Maine humorist Gary Crocker and will honor 
Lewiston resident Lucy Bisson with the 2024 
Ikaria Award. 

The Fill the Plate Breakfast will be held on 
Friday, March 22, from 7 to 9 a.m. at the 
Hilton Garden Inn Riverwatch in Auburn. 
Tickets are $30 per person ($35 at the door) 
and are available at www.seniorsplus.org/
march-for-meals or by calling 207-795-4010. 
Seats are limited and advance registration is 
recommended.

Maine humorist Gary Crocker will be the 
keynote speaker. Born in Lewiston and raised in 
North Monmouth, Crocker will offer remarks 
and observations about his beloved Maine 
and her people in the classic Maine tradition. 
After teaching public speaking at Cony HS 
in Augusta, he joined the Waterville Police 
Department. Crocker then served as Adult Ed 
Director at CMVTI (now CMCC) in Auburn 
and eventually became the spokesman for 
the Community College System at the Maine 
State Legislature. “These experiences put me 
in touch with people from all walks of life and 
prepared me to become a Maine humorist,” 
he said, noting that many of his friends may 
be featured in his remarks and observations. 

The event includes the presentation of the 2024 
Ikaria Award, which recognizes an individual 
or organization for singular and outstanding 
contributions toward improving the lives of 
older adults, to Bisson, a longtime SeniorsPlus 
volunteer and current Executive Director of 
the Lewiston/Auburn Senior College.

Ikaria is a Greek island in the Aegean Sea. It 
is considered one of the world’s five “Blue 
Zones” – places where an estimated one in 
three members of the population regularly 
lives an active life into their 90s.

The Fill the Plate Breakfast is presented in 
conjunction with March for Meals, a national 
campaign of Meals on Wheels America. 

Last year, SeniorsPlus delivered more 
than 170,000 meals to 1,800 homebound 
older adults and adults with disabilities in 
Androscoggin, Franklin, and Oxford counties 
through its Meals on Wheels program. 

Sarah Cecil, Director of Marketing 
and Development, SeniorsPlus

Emmanuel College announces 
fall 2023 Dean’s List 

Boston, MA — In recog-
nition of their outstanding 
academic achievement, Em-
manuel College in Boston has 
named more than 900 students 
to the Dean’s List for the Fall 
2023 semester. To earn a spot 

on the Dean’s List, Emmanuel 
students must achieve a grade 
point average of 3.5 or higher 
for a 16-credit semester. 

Lily Foster of Rich-
mond  and Lillian Meader of 
Farmingdale. 

Sophia Wells of Richmond named to 
Springfield College Dean’s List 

Springfield, MA —  
Springfield College has 
named Sophia Wells from 
Richmond to the dean’s list 

for academic excellence for 
the 2023 fall semester. 

Wells has a primary major 
in Psychology. 

Corbin Matthew Bourgoin of 
Sabattus named to Clarkson 

University’s Dean’s List 
Potsdam, NY — Corbin 

Matthew Bourgoin of 
Sabattus, ME, a junior ma-
joring in global supply chain 
management, was named to 
the Dean’s List for the Fall 

2023 semester at Clarkson 
University. 

Dean’s List students must 
achieve a minimum 3.25 
grade-point average and also 
carry at least 14 credit hours.

Durham Resident named to fall 2023 
Semester Dean’s List at Dean College 
Franklin, MA — Dean 

College is pleased to an-
nounce that Makenzie 
Margerison of Durham has 
earned a place on the Dean’s 
List for the Fall 2023 se-
mester. Students named to 
the Dean’s List have dem-
onstrated a serious commit-
ment to their studies while at 
Dean College. 

Founded in 1865, Dean 
College is a private, resi-

dential college located in 
Franklin Massachusetts, 45 
minutes from Boston, Mas-
sachusetts, and Providence, 
Rhode Island. Dean Col-
lege offers baccalaureate 
degrees, associate degree 
programs, as well as a ro-
bust schedule of part-time 
continuing and professional 
education credit and certifi-
cate programs throughout 
the calendar year. 

Ethan Mousseau named to President’s 
List at Plymouth State University 

Plymouth, NH —  Ethan 
Mousseau of Litchfield, 
ME, has been named to the 
Plymouth State University 
President’s List for the Fall 
2023 semester. To be named 
to the President’s List, a stu-
dent must achieve a grade 
point average of 3.70 or bet-

ter for the Fall 2023 semes-
ter and must have completed 
at least 12 credit hours dur-
ing the semester, at least 
nine of which must confer 
grade points, at the time the 
lists are finalized. Mousseau 
is a Meteorology major at 
Plymouth State. 

Ethan Vattaso of Wales named to 
Springfield College Dean’s List  

Springfield, MA — 
Springfield College has 
named Ethan Vattaso from 
Wales to the Dean’s List for 
academic excellence for the 
2023 fall semester. 

Vattaso has a primary ma-
jor in Sport Management. 

The criteria for selection 
to the Dean’s List are as 
follows: The student must 

have completed a minimum 
of 12 credit hours of graded 
coursework for the term, 
exclusive of “P” grades. 
The student must not have 
any incomplete or missing 
grades in the designated 
term. The student must 
have a minimum semester 
grade average of 3.500 for 
the term. 

Local resident named to fall 2023 
Dean’s List at Saint Michael’s College 
Colchester, VT - The fol-

lowing local student was 
named to the Dean’s List 
at Saint Michael’s College 
for the Fall 2023 semester. 
Students who complete at 
least 12 credits of classes 

and achieve a grade point 
average of at least 3.5 in a 
particular semester are cited 
on the Dean’s List for that 
semester. 

* Sophia R. Fournier of 
Litchfield 

STUDENT NEWS 

Morgan Fenderson of Lisbon Falls 
named to the University of Rhode 

Island Fall 2023 Dean’s List 
Kingston, RI —  The 

University of Rhode Island 
is pleased to announce that 
Morgan Fenderson of Lis-
bon Falls has been named 
to the Fall 2023 Dean’s 
List. Students named to the 
Dean’s List represent nearly 
all of Rhode Island’s cit-
ies and towns, all six New 
England states, New York 
and New Jersey, and many 
other states and countries. 

To be included on the 

Dean’s List, full-time stu-
dents must have completed 
12 or more credits for let-
ter grades which are GPA 
applicable during a semes-
ter and achieved at least a 
3.30 quality point average. 
Part-time students qualify 
with the accumulation of 
12 or more credits for let-
ter grades which are GPA 
applicable earning at least a 
3.30 quality point average. 

Obenhaus earns spot on Emmanuel 
College’s fall 2023 Dean’s List  

Boston, MA — Emman-
uel College in Boston has 
named Naomi Obenhaus of 
Sabattus to the Dean’s List 
for the Fall 2023 semester. 

To earn a spot on the Dean’s 
List, Emmanuel students 
must achieve a grade point 
average of 3.5 or higher for 
a 16-credit semester. 

Regis College’s fall 2023 Dean’s List 
Weston, MA — Regis Col-

lege proudly announces the 
university’s Fall 2023 Dean’s 
List recognizing their out-
standing academic achieve-
ments. 

“Being named to the 
Dean’s List is a recognition 
of a student’s semester-long 
unwavering commitment to 
their academic program,” 
said Provost and Vice Presi-
dent of Academic Affairs 
Mary Erina Driscoll, Ph.D. 
“Regis is committed to build-
ing students’ character and 
confidence as they are in-
tellectually prepared for a 
life and career of meaning 

through an inclusive and in-
novative environment. Our 
student’s steadfast commit-
ment to academic excellence 
is reflected in being named to 
the Dean’s List.” 

To earn a spot on the Dean’s 
List, Regis sophomores, ju-
niors, seniors, and profes-
sional studies students must 
have a GPA of 3.5 or higher; 
first-year students must have 
a GPA of 3.25 or higher. Ad-
ditional criteria can be found 
in Regis’ Academic Catalog. 

Olivia Bell of Lisbon Falls 
(Nuclear Medicine) 

Elle Picard of Lisbon 
(Nursing) 

UT student Emmie Riendeau of 
Durham earned Dean’s List Honors 
Tampa, FL — Emmie 

Riendeau of Durham 
earned Dean’s List hon-
ors at The University of 
Tampa for the fall 2023 
semester. Riendeau is a 

sophomore majoring in 
Sport Management BS. 
Students must maintain a 
GPA of 3.75 or higher to 
be eligible for the Dean’s 
List. 

NEED A JOB?
NEED TO HIRE HELP?

Check out the Turner Publishing, Inc. Jobs Board at

www.mainejobstoday.com
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classIfieds

YOUR 
CLASSIFIED AD 
COULD BE HERE!
CALL 225-2076 

TODAY!

OUR CLASSIFIED PAGE is FREE for free/swap items 
or for non-business sales. There is a fee for business sales 
or services. See below for sizes/rates. Diff erent rates apply 
for help wanted and real estate ads. Please call 225-2076 
for rates. Or email: advertising@turnerpublishing.net

1X2 AD 
THIS SIZE

2X2 AD 
THIS SIZE

DISCLAIMER: Readers should determine the value of services/
products advertised in this publication before any exchange of money 
or personal information takes place. Turner Publishing, Inc.’s classi-
fied ads service may be used only for lawful purposes. The  violation 
of any applicable local, state, federal or foreign law or regulation is 
prohibited. Turner Publishing, Inc. is not responsible nor liable for any 
personal or professional services which are offered in its classifieds 
section. All parties who post classified ads and all parties who elect to 
utilize the services posted assume full liability. None of the individu-
als listed are endorsed in any way by Turner Publishing, Inc.

Call 225-2076 or 
email advertising@
turnerpublishing.

net for pricing on our 
classifi ed page.

Phony Ad Contest Winners
The winner will get a $20 gift certi�icate 

to one of our advertisers.

Sponsored 
by

FIND THE PHONY AD!!!
You could win a Gift Certi�icate to an area 

merchant from one of our papers!
It is easy to �ind - just read through the ads in this issue of this paper and �ind 

the phony ad. Either �ill out the entry form below (one entry per month please) and 
mail to: Find The Phony Ad Contest, P.O. Box 214 Turner, ME 04282 or email to: 
phonyad@turnerpublishing.net. 

You must include all the information requested below to be eligible to win.
Note: Turner Publishing will not lend or sell your email address to a third party.

Name:
Address:
City:                                                                   Zip:
Phone: (        )          -                 
Please tell us your age (circle one)  12-25 yrs.   26-35 yrs.  36-45 yrs.  46-55 yrs.  56 yrs.  & up
The Phony Ad is:
Tell us what you think of this publication:

Send us your email address to receive free community digital news:

Do you read our paper online at www.turnerpublishing.net?     Yes or No

All of the winners listed have won gift certifi cates to one of our advertisers. 
If you haven’t won - keep playing! We get hundreds of entries each month!

It’s easy to enter - read through the ads in this issue and fi nd the phony ad, fi ll out the entry form found in this 
paper and mail it in.   If you have the correct answer, your name will be entered into a monthly drawing!

No Exchanges. Gift Certifi cates are from all over,  there is no guarantee you will receive one from your area. 

December Phony Ad Winners
Auburn Highlights: BRIAN STCLAIRE
Midcoast Beacon: SHELLY ALLISOT

Country Courier: JOAN JONES
Country Connection: ELAINE BUKER

Franklin Focus: DIDNE GISUERE
Good News Gazette: MARIE BEAULIEU

Kennebec Current: WILLIAM ROSS
Lewiston Leader: PHILIP LAINE

Lisbon Ledger: JOSEPH MEEHAN
Lake Region Reader N: GILBERT DEROCHE
Lake Region Reader S: MELODY BROOKE

Oxford Hills Observer: RACHEL SMITH
Somerset Express: EBECKY WYMAN

Two Cent Times: JOYCE TOMAN
Western Maine Foothills: GAIL BENNETT

Mountain Messenger: SHIRLEY SCHRADER
Moose Prints: MATTHEW PETERSON

MaineMaine
Pellet SalesPellet Sales

NOW HIRING
CLASS B & A DRIVERS 

FOR DELIVERY SERVICES
5 Days a Week, Monday - Friday

For inquires, drop a resume off  to the 
store and meet the team today, or email us at  

MainePelletSales@gmail.com

680 Lisbon St, Lisbon Falls, ME 04252
(207) 353-9700

Rebuilding Lives, Restoring Hope.

Act Now
Become a Caregiver

NeuroRestorative helps individuals with brain 
injuries rebuild their lives. Come Join Our Team! 
We are a growth-oriented, creative organization 

operating nationwide. 

Become a caregiver with NeuroRestorative 
today and make a diff erence in the lives of the 

individuals we serve. 

Highlights:
 • Career growth
 • Person-centered care
 • Staff /Client ratios = decrease burnout
 • Everyday being FUN (as in activities like in 
   picture) not your typical
 • healthcare environment
 • Beyond healthcare – providing emotional & 
   social support to enrich lives

Apply today: 
https://jobs.sevitahealth.com/us/en/maine-jobs 

Is your life unhappy due
to the eff ects of someone’s
drinking? You are not alone! 
Al Anon: Help for families
and friends of alcoholics.
Toll free: 800 498 1844.   
Maine:    207 284 1844. AIS 
(area information service) - 
ais@maineafg.org.

AL ANON MEETINGS EARTHLINK
Connect to the best wireless 
home internet with EarthLink. 
Enjoy speeds from 5G and 4G 
LTE networks, no contracts, easy 
installation, and data plans up to 
300 GB. Call 855-530-3127.

DENTAL INSURANCE from 
Physicians Mutual Insurance Com-
pany. Coverage for 400 plus proce-
dures. Real dental insurance - NOT 
just a discount plan. Do not wait! 
Call now! Get your FREE Dental
Information Kit with all the details! 
1-877-331-2013 www.dental50p-
lus.com/highlights #6258

DENTAL INSURANCE

We provide our customers with:
K1 • Hea� ng Oil • Propane Heat 

Hea� ng Equipment Sales & Installa� on
Excellent Customer Service!

19 Capitol Ave., Lisbon Falls
353-2775

Senior Ci� zen Discounts
Locally Owned & Operated
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Coop stuffy winner for January:
Zackary Sawlvich, Sidney

WE WANT 
YOUR SPORTS 

PICTURES!
Let us share your team spirit 

with the community!
Email your photos to 

articles@turnerpublishing.net

Please include 
some information 
about the photo: 
names, scores, 
team name etc.

HIGH SCHOOL - REC DEPARTMENT

Wanda Bachman 

A friend and I discov-
ered that we had, at differ-
ent times, lived in the same 
house in Hebron. It was my 
home in the early 70s and 

hers a few years later. And if 
this weren’t strange enough, 
the place had burned down 
and been a bare patch of 
ground for almost 25 years. 
How odd that our conversa-
tion took the sort of turns 
that led us to discover our 
connection to a place that 
no longer exists. 

“Wow,” I said. “What a 
Wanda Bachman moment.” 

“A what?” 
I explained that in my 

junior year of high school, 
I moved from Guthrie, 
Oklahoma to Oklahoma 
City—small town to big 
city. I ended up in a huge 
high school with thousands 
instead of hundreds of stu-
dents. It wasn’t a good ex-

perience. I felt lost and made 
few friends. I did manage, 
though, to win the heart of 
a red-headed, freckle-faced 
girl named Wanda. 

She, her parents, and 
her many red-headed sib-
lings—think of them as the 
muggle equivalent of Harry 
Potter’s friends, the Weas-
leys—were very kind and 
accepting of me. Wanda and 
I dated for several months, 
and I remember her fondly 
as the only bright spot in a 
very dreary time of my life. 

Years later, I was visiting a 
friend at Cornell University. 
While eating lunch in the 
dining hall, I struck up a con-
versation with a fellow who 
happened to be sitting at the 

same table. At some point in 
our discussion, we inquired 
about each other’s past. 

“Where are you from?” he 
asked. 

“I grew up in Oklahoma,” 
I said. 

“No, kidding,” he replied. 
“So did I. What town?” 

“Guthrie.” 
“I grew up in Oklahoma 

City,” he told me. “In a sub-
urb called Warr Acres.” 

“No, kidding,” I said 
back. “I lived in Warr Acres 
for a while during my junior 
year.” 

We compared addresses 
and discovered we had lived 
three streets from each oth-
er. He asked who my friends 
had been, and I said I didn’t 

really have many friends 
when I lived there. 

“I did date a girl named 
Wanda Bachman for a few 
months,” I added. 

He almost fell out of his 
chair. 

“No way,” he said in dis-
belief. “I used to date Wanda 
Bachman.” 

I was sure he was joking, 
so asked him to describe her. 

“Thin, great smile, red 
hair, freckles, big family,” 
he said. 

I almost fell out of my 
chair. 

What were the chances 
that out of all the people in 
the United States, I should 
happen to strike up a con-
versation with this particu-

lar guy? And so, I came to 
think of major coincidences 
as Wanda Bachman mo-
ments. 

Some people believe 
that life is large and com-
plex and that coincidences 
just happen. Others believe 
that there is no such thing 
as coincidence—that ev-
ery single thing in our lives 
happens for a reason. I guess 
I’m somewhere in between. 

If, however, I ever run 
into Wanda Bachman and 
learn that, for her, coinci-
dences are called John Gov-
ernale moments, I really will 
fall out of my chair. 

John Governale

A FEW WORDS by: John Governale

Thank you, Turner Publishing 
from Nancy Crosby 

with Blue Vue Plants  
First, some news for you 

- my sales (with all the rain 
and June having really only 
4 days it did not rain), were 
34% greater than the pre-
vious year - and again my 
sales were the highest which 
has been for all years, which 
is the pattern thus far! 

I would attribute #1 to 
God’s blessing. #2 would be 

suggestions that you made 
and that we executed this 
past 2023 year! With that 
said - let’s make this coming 
sales year even a GREATER 
one. I mentally have 100% 
as my target but I tend to 
be extremely aggressive in 
planning and working, so 
goal #1 - beat last year, goal 
#2 would be sales exceeding 

last year by 40% and goal 3 
would be 100% plus! 

So I am back to you - and if 
you would review what we did 
last year, give it some thought, 
and if you have others that you 
can brainstorm against - throw 
more ideas out. 

You can use me as a refer-
ence anytime. 

 Nancy Crosby 

A COMPREHENSIVE EDUCATIONAL RESOURCE

Who are we?
Turner Publishing is a Maine-based publishing company with over 28 years 
of publishing experience and over 20 current publications. CRAFT Maine 
Magazine is a dedicated, educational resource of Maine’s craft beer, wine 
and spirits industries. We feature the information you want to know and the 
businesses you want to see. Intriguing interviews, education, tips from the 
experts, business profi les and so much more!

For advertising information call 207-225-2076 or email advertising@turnerpublishing.net.
www.craftmainemagazine.com

Are you a brew pub, distillery, or restaurant looking to reach the tourist industry? Give Craft Maine 
a call. We are distributed to breweries, restaurants, beverage stores, and tourism welcome centers 
(Circulation over 30,000).

A COMPREHENSIVE EDUCATIONAL RESOURCE

BUSINESS PROFILE

SIDE BY SIDE BY 
EACHEACH
‘Bringing Community 
Together With Great Brews’ 
Page 16

HISTORY OF CRAFT 
BREWING IN MAINE
 Page 6

FREE
Locally Owned and 
Published in Maine

Spirit Section Page 28 Spirit Section Page 28 

M
aineCR  FT

Beer, Wine             & Spirits

A COMPREHENSIVE EDUCATIONAL RESOURCE

BUSINESS PROFILE

BATH ALE BATH ALE 
WORKSWORKS
OFFERS MARITIME THEME FOR 
CRAFT BEER AFICIONADOS
Page 26

MAINE’S PROHIBITIONIST PAST
 Page 6

FREE
Locally Owned and 
Published in Maine

Spirit Section Page 32 Wine Section Page 40

FTFT 
INE

ainepirits

M
aineCR  FT

Beer, Wine             & Spirits

August/September 2021

  June/July 2021 | Craft Maine   1

THE LEGENDARY ORIGIN 
OF THE IPA
 Page 6

BUSINESS PROFILE

BIRCHWOODBIRCHWOOD
BREWINGBREWING

Finds ‘Three’ Is 
The Magic Number 

Page 16

June/July 2021

M
aineCR  FT

Beer, Wine             & Spirits
A COMPREHENSIVE EDUCATIONAL RESOURCEA COMPREHENSIVE EDUCATIONAL RESOURCE

FREE
Locally Owned And 
Published In Maine

Spirit Section Page 32 Wine Section Page 40
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Use Direct Mail Marketing and here’s why 
What is direct mail marketing? 

These days, it’s easy to dismiss direct mail marketing as 
irrelevant – after all, just about all your customers are on-
line, and it’s much more cost-effective to scale a mass mail-
ing through email marketing than it is with a printed mailer. 
But the fact remains that, as part of a strategic multi-channel 
marketing campaign, direct mail is still a crucial tool for 
driving brand engagement. 

What type of direct mail should you send? 
Direct mail refers to any type of mail that can be sent 

unsolicited through the national postal service and includes 
a variety of formats. Some of the most common include: 

Postcards 
Postcards are cheap to send and a quick way to visually 

explain your brand. It’s a good option for sending promo-
tional offers to an existing or lapsed customer to encourage 
re-engagement or introducing a new product line to existing 
users to create upsell opportunities. Make sure to include a 
clear call-to-action for the user’s next steps, such as redeem-
ing an offer in-store or online or visiting a landing page via 
a QR code link. 

Mail Community news 
If local customers are what you want to reach and geogra-

phy is important to your business, a local mailed newspaper 
or newsletter is the best corrida and, in most communities, 
the most trusted resource for followers. E-commerce is too 
broad for local reach. 

Letters 
If you’re sending confidential information, a traditional 

letter format may be the best fit. Have you ever received 
an offer to refinance your mortgage? It’s probably come 
in the form of a direct-mail letter. If your product is one-
size-fits-all, a letter format may not be the best fit, but if 
you’re sending  highly personalized information that’s been 
custom-developed for your target audience, the letter format 
will make the reader feel more comfortable and the format’s 
familiarity will help to build trust. 

What are the benefits of direct mail in the digital age? 
We know what direct marketing is, but why should we 

care about direct marketing in the digital marketing age? 

Actually, there are quite a few reasons. 

Higher engagement levels than any other channel 
It turns out, even with email marketing and other forms 

of digital marketing in the mix, direct marketing is by far 
the most impactful: a study from the Direct Marketing As-
sociation found that direct mailers get response rates that 
are 10 to 30 times higher than email marketing response 
rates. Customers are now receiving hundreds of emails each 
day, and only open a fraction of them. In contrast, 81% of 
Americans open and review all of their physical mail each 
day. That gives you a much bigger advantage in capturing 
your target audience’s attention and building engagement 
with your brand. 

Win over targeted new customers 
To reach contacts through email marketing, you need to 

convince them to share their contact information first. That’s 
not the case with direct marketing, with which you can tar-
get an audience based on factors like postcode alone, which 
will give you a good indication of their demographic profile. 
You can then use your mailers to feed into other channels, 
by, for instance, including a QR code on your mailer that 
encourages them to download your app, so that you’ll be 
able to reach the customers through your digital marketing 
channels as well. 

Tangible offers are more frequently redeemed 
When you get a promotional offer in your email inbox, it’s 

easy to overlook it or forget to use it in time. But if you get 
a coupon mailer through your letterbox offering 20% off at 
a homeware chain, you’re likely hanging onto it until you 
make it to the store to pick up that new blender you’ve been 
eyeing. Direct mail is highly visible and leads to a much 
higher response rate than email marketing or other forms 
of digital marketing: the Direct Mail Association found di-
rect mail’s response rate is 5.1%, compared to just 0.6% for 
email marketing. 

So how can you make the best use of direct mail market-
ing? Don’t treat it as a standalone marketing strategy. 

In order to effectively engage with your target audience, 
you need to use direct mailers as part of an integrated, multi-
channel marketing strategy that combines email marketing, 
social media marketing, mobile marketing and other forms 

of digital marketing to develop high-quality campaigns that 
engage your audience wherever they may be. Here are a 
few use cases where direct marketing can be most effective: 

Reaching disengaged users 
When a user stops responding to your offers or abandons a 

shopping cart, you can follow up with email marketing – but 
it may not yield results. In those cases where a user doesn’t 
respond to your email offers, you can make them an offer 
they can’t refuse by sending a direct mail postcard with a 
high-value promotion, such as a steep discount or free ship-
ping. Such an offer can often prove an effective way to lure 
a lapsed user back into the fold. 

Winning back lost business 
Subscription businesses often have high churn rates, and 

after a customer opts out of your email marketing offers, 
you’ve lost the chance to communicate through that chan-
nel. This is where direct marketing can come into play: you 
may be able to win back a past customer with a compelling 
direct mail offer sent to their home, and if they choose to opt 
back in, you’ll be able to email them again. Past subscribers 
are already qualified buyers who understand your service, so 
it often makes sense to invest in winning them back rather 
than focusing on new markets. 

Growing your loyalty program 
Loyalty programs can be an important part of building 

an engaged relationship with your customers. In addition 
to providing email or in-app offers, you can use printed 
welcome mailers filled with coupons, or occasional reward 
certificates, as a hands-on component of your program. Who 
doesn’t like receiving a stack of discounts? 

Launching a new product 
If you’re launching a new product or looking to grow 

your audience into a new segment, you’ll want to reach as 
many qualified buyers as possible. A wide-ranging direct 
mail campaign in your target geographical region will help 
to build brand awareness quickly, and if you include a QR 
code or a personalized code on your mailer, you’ll be able to 
easily track redemption rates for your campaign. 

 https://iterable.com/en-GB/solutions/direct-mail-mar-
keting 

TARGET POTENTIAL CUSTOMERS WITH DIRECT MAIL FLYERS

REACH YOUR CUSTOMERS WITH 
EFFECTIVE FLYER CAMPAIGN

1)Finally reach your customers with aff ordable Flyer marketing.

2) We will do the design, printing and mailing for you.

3) Just send us what you want this powerful Flyer to say and look like.

4) We will print and mail your Flyers and target market your customer.

Check out the following Flyer plans we off er in 
this publication’s Flyer Program Pricing
•   8,000 Flyers 2 page color printed and mailed: Just $1,449

•   10,000 Flyers 2 page color printed and mailed: Just $1,699

•   8,000 Flyers 4 pages color printed and mailed (folded in half ): 
Just $2,099

•   10,000 Flyers 4 pages color printed and mailed (folded in half ): 
Just $2,399.00

Need more or less Flyers? We can mail the whole state or as little 
as 2,500 households.

Call 207-225-2076 and/or email us at advertising@turnerpublishing.net today and let our Flyer program work for you.

ffer in 
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Maine State Credit Union expands retail team and promotes four 
AUGUSTA —  Maine 

State Credit Union is ex-
cited to announce changes 
to its retail team, which 
will allow it to continue to 
provide members with the 
highest level of support 
across the state of Maine as 
it continues to expand into 
new markets. 

Lavetta Denson has been 
promoted to the role of Vice 
President, Regional Retail 
Manager. In this new role, 
she oversees all branches 
and will work with the man-
agers to create an enhanced 
member-centric experience 
across the branch network. 
Lavetta was previously the 
Branch Manager at the 200 
Capitol Street branch in Au-
gusta. 

Jennifer Chipman has 
been promoted to Vice 
President, New Business 
Development Manager. 
In this newly created role, 
Jenn will work with our 
commercial, mortgage, and 

branch teams to help spread 
the word about Maine State 
Credit Union and all the 
products and services that 
it provides. Jenn was previ-
ously the Branch Manager 
in Rockland. 

“Both Lavetta and Jenn 
are natural leaders,” said 
Shane Abbott, Senior Vice 
President and Chief Retail 

Officer. “They each have a 
lot to teach others and will 
excel in building out each of 
these new teams.” 

Hillary Jackson has been 
promoted to Branch Man-
ager in Rockland. Hillary 
will assume leadership of 
the branch and work closely 
with Lavetta and Jenn to 
continue to expand the pres-

ence of Maine State Credit 
Union along the coast. Hill-
ary previously was the as-
sistant branch manager in 
Rockland. 

Michele Lyons has been 
promoted to Branch Manag-
er in Waterville. Michele is 
well-known in the Waterville 
community and has been part 
of the Waterville team for 

many years. She previously 
was the assistant branch man-
ager in Waterville. 

“Maine State Credit 
Union prides itself on pro-
moting from within when-
ever possible,” said Ste-
phen Wallace, President and 
CEO of Maine State Credit 
Union. “We invest in our 
employees, and it shows. 

Each of these individuals 
will flourish in their new 
roles and continue to help 
to drive the success of the 
organization.” 

About Maine State Credit 
Union:

Maine State Credit Union 
is one of the largest credit 
unions in Maine, with over 
$650 million in assets. Lo-
cated in Augusta, Maine, it 
employs over 125 Mainers, 
has been on the list of Best 
Places to Work in Maine 
for the past twelve years 
and has been recognized 
by Forbes as one of the best 
credit unions in Maine for 
the past two years. Found-
ed in 1935 in Augusta to 
give members a place to 
take out a loan, it now has 
over 35,000 members and 
is open to all Mainers in 
Androscoggin, Cumber-
land, Kennebec, Knox, Lin-
coln, Somerset, Sagadahoc, 
and Waldo counties. Learn 
more at MaineStateCU.org. 

Hillary Jackson Lavetta Denson Jennifer Chipman Michele Lyons

FEATURE COLUMN

It was July, a perfect sum-
mer day, in the early 1970s. 
For reasons that now elude 
me, I wound up fishing for 
togue on Sebec Lake, a fa-
bled togue fishery at the time. 
My buddy, who liked to fish 
but did not have much togue 
time under his belt, asked me 
to show him the ropes. His 
gear was marginal at best. 
The old rod and Sal Trout 
reel that once belonged to my 
buddy’s late father had obvi-
ously laid dormant in an attic 
for years. What I didn’t like 
the looks of were the faded 

colors of the 10 lb lead core 
line, but a couple of hard tugs 
did not separate the line. 

Less than 20 minutes after 
the old lead core line was 
bobbing a sewn smelt and 
a Murray Spoon just off the 
bottom, a hook-up! From 
hours of togue fishing with 
my dad as a kid and young 
adult, I knew this was no or-
dinary lake trout. It was no 
doubt a lunker. My fishing 
partner could barely move 
the sulking togue off the 
bottom. My fishing partner 
played the fish well, and 
soon, as the fish tired, the old 
Sal Trout reel began wind-
ing the colors back onto the 
spool. 

Not far from the surface, 
the spent togue got a second 
wind. It made a valiant run 
for freedom, and, dagnabit, 
the old lead core line parted 
and the big fish, free at last, 
scooted back to the cool 

depth of Sebec Lake. 
We never did lay our eyes 

on that fish. Was it one of the 
25-pounders that are known 
to inhabit Sebec Lake? 
Perhaps, but we will never 
know. My buddy, good-
natured about the dashed 
expectations, took it all in 
stride, much better than I did. 

Sebec has an interesting 
togue history. A fish survey 
in 1955 revealed a very mar-
ginal togue population in the 
lake. Biologists theorized 
that the fish were not native 
to the lake and migrated there 
from some other neighboring 
waters and that there was no 
appreciable togue reproduc-

tion taking place. In 1961, 
the Maine Department of 
Fish and Wildlife conducted 
some serious stocking of 
togue in the lake. 

Today, according to the 
regional fisheries biologist in 
Greenville, Tim Obrey, there 
are indications that lake trout 
spawning is taking place. 
Obrey is convinced that Se-
bec Lake may hold togue as 
big as 25 lbs. Obrey and his 
team last fall installed PIT 
tags on 59 togue, which will 
allow the state to get a better 
understanding of togue hab-
its there. 

Says Obrey, “We will have 
very good insights into the 
population and exploitation 
of lake trout in Sebec Lake 
based on the proportion of 
recaptures, the number of 
wild vs hatchery fish, and an 
estimate of total harvest. 

In Maine, the record togue 
was for many years a 31.8 

pounder caught in 1958 at 
Beech Hill pond by Hollis 
Grindle. Then, in 2022, Erik 
Poland of Andover, Maine 
boasted a new state record at 
Richardson Lake. The mon-
ster togue weighed in offi-
cially at 39.2 pounds. 

For togue anglers, finding 
the heavies, the Mother of 
All Lakers is the name of the 
game. Who knows, Sebec 
Lake could be ground zero 
for another state record. 

The author is editor of 
the Northwoods Sporting 
Journal. He is also a Maine 
Guide and host of a weekly 
radio program “Maine Out-
doors” heard Sundays at 7 
p.m. on The Voice of Maine 
News-Talk Network. He has 
authored three books. On-
line purchase information is 
available at www.sporting-
journal.com. 

Sebec Lake togue 

V. Paul Reynolds

Submitted photo

Check out Turner Publishing’s

JOB BOARDNEW!

Go to: www.mainejobstoday.com
Looking for a job? Looking to post a job?

It’s Free, It’s Simple

JOB BOARD
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Why call an out-of-state 
800# when your help
is right here at home.

See why thousands of Mainers have turned to the Senior Planning 
Center for help. Call us for a FREE Medicare Review!

www.seniorplanningcenter.com

MAINE’S LEADING

SENIOR RESOURC
E

C E N T E R

AN  INTEGRITY       COMPANY

We represent most Medicare health plans.

Help, when it matters most!

730 Center St., Suite 10A
Auburn Plaza • Auburn, ME 04210

NEW
LOCATION

207-705-3657
to speak with a licensed agent

Center for help. 

www
We repres

HHHHelp, 

73
Auburn

Are you on a Medicare health plan
that meets your needs?

No obligation to enroll.

We Offer: 
• Competitive Wage and Bene�its Packages for all Team Members: 
  - $40,000 - $50,000+ per year for ambitious Behavioral   
 Health Professionals!
• A fun and collaborative environment where passion and purpose             
 meet!
• Health, Dental, Vision, Paid Time Off, Holiday Pay, Incentive and 
 Stipend Programs, OT is welcomed and celebrated!
•  Unique Incentives Like: 
  -Paid Car Rentals for vehicle issues that arise.
  -Company PTO Bank for the “rainstorms of life.”

We are everyday people that choose to make extraordinary 
changes in Children’s Lives through small and consistent actions.

COME JOIN OUR TEAM!

values C H O I C E

We have the privilege of working directly 
with amazing children to help them lead 

a more ful�illing and independent life. 

We want to welcome you to 
 R.I.S.E. family

• We know you can choose to work anywhere. 
• It is our hope you will choose us. 
• We think this is an environment where you will thrive.
• Choose to enjoy your work. CHOOSE to enjoy your life.
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For veryone, because every                          matters.C H O I C E

Please call 207-783-RISE (7473) today to learn 
more and schedule a face-to-face conversation.  

We want to hear from you!
You can also visit us www.risemaine.com for more information.

Scan the QR 
Code to learn 
more about 

our programs! 

Monmouth Community Players announce
the cast of “Peter and the Starcatcher”

MONMOUTH — The 
Monmouth Community 
Players, along with MCP 
Marquis Sponsor Great 
Falls Federal Credit Union, 
Season Sponsors Win-
throp Area Federal Credit 
Union, Readfield Insurance 
Agency, and Media Spon-
sor Turner Publishing, are 
excited to announce the cast 
for the first show of their 
2024 season, Peter and the 
Starcatcher by Rick Elice. 
The show is being directed 

by Emily Carlton, with pro-
ducer Josie French, Music 
Direction by Gabe Verrill-
Grant, Sound by Alex Lally, 
Lights by Hannah Hanson, 
Props by Adam Runnells 
and stage management by 
Paige “Bo” Desmarais. 

Filled with swashbuck-
ling pirates, jungle tyrants, 
beautiful mermaids, a name-
less orphan and his mates, 
and a precocious Starcatch-
er, this “Peter Pan” prequel 
coming-of-age story takes 

a magical look at the cel-
ebrated hero known as the 
Boy Who Would Not Grow 
Up. Poetic, hilarious and 
even musical, follow a mys-
terious treasure chest, battle 
against the fearsome Black 
Stache, and capture the joys 
of friendship and love on 
this adventure. 

The cast features: Allie 
Lerch of Litchfield as Boy/
Peter; Danny Gay of North 
Monmouth as Black Stache; 
Emma Farris of Pittsfield 

as Prentiss; Addie King of 
Benton as Ted; Jacob Os-
borne of Randolph as Lord 
Leanord Aster; Lena Page of 
Clinton as Molly Aster; Tim 
Ryan of Augusta as Mrs. 
Bumbrake/Teacher; Alex 
Lally of Auburn as Captain 
Robert Falcon Scott; Birdie 
Gay of North Monmouth as 
Grempkin; Gregor Smith 
of Belgrade as Bill Slank; 
Adam Dawes of Lewiston 
as Alf; Josh Oakes of Bid-
deford as Smee; and Ken 

Mansur of Auburn and 
Gabby Smith of Livermore 
as Ensemble. 

Peter and the Starcatcher 
will play at the historic 
Cumston Hall in Monmouth 
from March 1-10, 2024. 
Performances will be at 7:30 
p.m. on 3/1, 3/2, and 3/8, 
and matinee 2 p.m. shows 
on 3/3, 3/9 and 3/10. Tick-
ets are $20.00 for adults and 
$17.00 for students and se-
niors. Group sale discounts 
are available for groups of 

10 or more patrons by con-
tacting the box office direct-
ly. Peter and the Starcatcher 
is presented through a spe-
cial arrangement with Mu-
sical Theatre International 
(MTI). For more informa-
tion, or to purchase tickets, 
please email the theater at 
mcpboxoffice@gmail.com, 
call them at (207)370-9566, 
or purchase tickets online at 
www.monmouthcommunity-
players.org.

Floor: Gregor Smith and Adam Dawes; Sitting: Addie King, Allie Lerch, Lena Page and Emma Farris; 
Standing: Gabby Smith, Tim Ryan, Josh Oakes, Ken Mansur and Birdie Gay. 

Submitted photos
Alex Lally, Danny Gay and Jacob Osborne.


